











Public opinion poll in the Western Balkans - CIVIC INITIATIVES

October 2020

Which public institutions have you interacted with?

Multiple answers; Base: Those who have interacted with institutions or persons from their local community for local support or funding (17% of target population)

Total Countr
< o
2 £ > g
] ﬁ 8, o aC) o
— .© o (u
§ g% 3 £ g% ¢
I &8t ¢ = 23 &
N 1036 | 115 201 110 202 170 239
N unw 1125 | 129 215 131 220 181 249
Municipal governments 65.8 | 65.2 | 67.3 58.7 | 60.7 73.4  66.8
Civil society organisations 243 | 16.0 304 257 31.0 22.6
Schools 210 | 185 | 24.2 232 | 158
Youth councils 132 | 11.4 127 106 83  11.0
Other 74 [ENZEN 57
Don't know/Refuse to answer 3.8 3.9 5.4 0.6 4.7 4.1 2.8
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Public opinion poll in the Western Balkans - CIVIC INITIATIVES

October 2020

Were these interactions helpful? - Total

[}
= |

Municipal governments 68.8 E]:l N
Schools 83.4 lla:l .6

Youth councils 85.1
Civil society organisati 754 23.2
75.6 244

7
4
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Public opinion poll in the Western Balkans - CIVIC INITIATIVES

October 2020

Were these interactions helpful? - Albania

£ s

Municipal governments 745 25.5
Schools 63.6 36.4
Youth councils 719  14.0
62.9 37.1

Municipal governments
Schools 82.3  16.8
Youth councils 89.6 8.6
61 | 744 220 3.6
& 823  17.7

£
Municipal governments 89.2 | 10.8
Schools 89.2 | 10.8
Youth councils 98.0 . 100%
Civil society organisati 98.1
100.0
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Public opinion poll in the Western Balkans - CIVIC INITIATIVES October 2020

Were these interactions helpful? - Montenegro

3 °

4 > P-4
Municipal governments 123 | 68.3  29.9
Schools 47 | 79.7 | 20.3
Youth councils 21 73.1  26.9
Civil society organisati 63 | 716 271

28 | 811 | 18.9
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£ 2 3

Municipal governments 62.4  36.7 1.0

Schools 92.5 m

Youth councils 92.1 7.9
79.4 20.6
4 62.9 371
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c
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z| £ 2 @&

Municipal governments 67.2  30.3 2.5

Schools 88.5 ﬂ. 2.3
Youth councils 75.5  24.5

Civil society organisati 54 | 714 276 1.0
33 | 66.8 33.2

Ipsos Strategic Marketing for the European Fund for the Balkans



Public opinion poll in the Western Balkans - CIVIC INITIATIVES

October 2020

Were these interactions helpful? - Municipal governments

Base: Those who have interacted with municipal governments for local support or funding (11% of target population)

Total Count
© o
2 5
© 28) o qc" _8
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5 88 8§ 5 §§ ¢
I o €& = 2= &
N 681 75 135 64 123 125 159
N unw 735 84 145 75 134 132 165
sig 0.07
Yes 68.8 | 74.5  64.2 WA 683 624  67.2
No 30.0 | 25.5 354 KW 299 36.7 30.3
Don't know 1.1 0.3 1.8 1.0 2.5
Total 100%
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Public opinion poll in the Western Balkans - CIVIC INITIATIVES

October 2020

Were these interactions helpful? - Schools

Base: Those who have interacted with schools for local support or funding (4% of target population)

Total Count

Total 100%

Ipsos Strategic Marketing for the European Fund for the Balkans

[]
2 &5 g
2 s ¢ £ 5§ 4
< mT 2 b= Z= 1%}
N 217 21 49 41 47 27 32
N unw 255 28 54 44 59 31 39
sig 0.95
Yes 834 | 63.6 823 89.2 797 925 88.5
No 16.0 | 36.4 16.8 10.8 20.3 7.5 9.1
Don't know 0.6 0.9 2.3
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Public opinion poll in the Western Balkans - CIVIC INITIATIVES

October 2020

Were these interactions helpful? - Youth councils

Base: Those who have interacted with youth councils for local support or funding (2% of target population)

Total Count
© o
25 5 2

S a3 o 2 S| o

§ e & £ £8 =

s 8s & S o668 @®

< mT ¥ = Z= 17}
N 137 13 25 36 21 14 26
N unw 161 17 26 46 23 17 32
sig 1.00
Yes 851 | 719 | 89.6 98.0 731 921 755
No 13.2 | 14.0 8.6 20 26.9 79 245
Don't know 1.7 | 141 1.8

Total 100%
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Public opinion poll in the Western Balkans - CIVIC INITIATIVES

October 2020

Were these interactions helpful? - Civil society organisations

Base: Those who have interacted with civil society organisations for local support or funding (4% of target population)

Total Count

Total 100%

Ipsos Strategic Marketing for the European Fund for the Balkans
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2 &5 g
2 s ¢ £ 5§ 4
< mT ¥4 = zZ= 1%}
N 252 | 18 61 28 63 28 54
N unw 278 | 21 64 35 61 40 | 57
sig 0.52
Yes 754 | 629 744 981 716 794 714
No 232 | 371 220 271 206 276
Don't know 14 3.6 1.3 1.0
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Public opinion poll in the Western Balkans - CIVIC INITIATIVES

October 2020

Were these interactions helpful? - Other

Base: Those who have interacted with other institutions for local support or funding (1% of target population)

Total Count

Ipsos Strategic Marketing for the European Fund for the Balkans
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2 5 g

© © 8) o qc" o

IR N 3 2 £ ® 2

S 85 3 5 58 &

< oI ¥ = zZ= »n
N 77 0 5 6 28 4 33
N unw 88 0 7 6 33 5 37
sig 0.87
Yes 75.6 82.3 100.0 81.1 62.9 66.8
No 24 .4 17.7 18.9 371 33.2

Total 100%
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Public opinion poll in the Western Balkans - CIVIC INITIATIVES October 2020
What kind of support did you receive from these institutions? - Total
8
3 &5 g
- 3¢t oL
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g S¢ £a
E To S5
g Xo T g
£ |2 o=
13.6 .
62.3 255 247 6.5
48.3 EEN 197 B
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Public opinion poll in the Western Balkans - CIVIC INITIATIVES

October 2020

What kind of support did you receive from these institutions? - Albania

Municipal governments
Schools
Youth councils

5 S w 3
58 5§ o g
gEssf3¢; £ . =
=T == .= k] [ -
ge¥Egoi £ £ §
£Eo0co0l: o o a
64.8 227 83 28 65
587 427 @ 6.2

30.1 | 505  18.8 14.1
62.0 247 383
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By 2%

2 38

c : 8 e 3

o c o 3 o

52 2 sw £
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£L o o ox a

19.3 358 7.3 11.0

39.1 16.0 6.3 14

24 171 1.2 1.2

27.9 249 8.1 16.6

195 422  15.0 17.7

Municipal governments
Schools

Youth councils

Civil society org
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& 55
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[ E g
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s &% H
T o 2 £
E -g Q _% - -
§ ¥o £ 2 5
E o & &6 o
73.4 268 | 2.5

764 404 83 45
67.6 | 63.0 3.4
750 61.5 36.8 44
48.7 396 657 114 137
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Public opinion poll in the Western Balkans - CIVIC INITIATIVES October 2020
What kind of support did you receive from these institutions? - Montenegro

[]
L c
3 2%
& 535
— Qo c
) £g
c
s &% 3
® © o o c
E Zas £ . £
= £ 7 © O >
S ¥9 £ £ %5
z £ £¢ & & o
Municipal governments 123 | 50.2  16.2  29.1 18.9 6.4
Schools 47 | 726  22.2 8.6 13.6 2.2
Youth councils 21 | 615 251  13.8 3.9 128
Civil society organisati 63 | 655 11.1  18.5 9.2 5.7
28 | 52.8 1.1 226 | 39.0 2.9
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x 0 S £ T c 5
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£ o O Oox% 0o
Municipal governments . 10.9 147 6.7  13.4 2.3
Schools . 32.3 9.0 1.9 5.5
Youth councils . 50.4
10.3  27.8 3.1 4.4
12.9 15.1
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[ E g
c
s &% 3
® © o o c
E 2o £ . £
= £ 7 T o >
S ¥o £ £ %
z £ £¢ & & a
Municipal governments 159 | 56.8 11.3 23.4  19.9 5.9
Schools 32 | 674 215 85 6.8
Youth councils 26 | 717 185 253 84 | 99
Civil society organisati 54 | 57.9 19.0 9.0 124
33 [ 463 9.0 7.2 7.4
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Public opinion poll in the Western Balkans - CIVIC INITIATIVES

October 2020

What kind of support did you receive from these institutions? - Municipal governments

Multiple answers; Base: Those who have interacted with municipal governments for local support or funding (11% of target population)

Total Count
© o
2 -

© 2 8) o qc" _8

= .0 > Q o

5 88 8§ 5 §§ ¢

I 8 £ = 2= &
N 135 64 123 125 159
N unw 145 75 134 132 165
Information or advice 46.6 734 502 542 56.8
Funding 26.8  29.1 234
In-kind contribution (e.g. event venue) 193 240 16.2 109 113
Other 7.3 6.7
Did not receive any kind of support . | 134 |
Don't know 58 | 6.5 64 23 59

Ipsos Strategic Marketing for the European Fund for the Balkans

56



Public opinion poll in the Western Balkans - CIVIC INITIATIVES

October 2020

What kind of support did you receive from these institutions? - Schools

Multiple answers; Base: Those who have interacted with schools for local support or funding (4% of target population)

Total Count

[]
2 &5 g

2 sp ¢ £ 5 4

< mT ¥4 = zZ= n
N 217 21 49 41 47 27 32
N unw 255 28 54 44 59 31 39
Information or advice 713 | 58.7 | 76.7 764 726 66.2 674
In-kind contribution (e.g. event venue) | 34.3 | 42.7 | 39.1 404 222 323 327
Funding 11.9 6.2 16.0 8.3 8.6 9.0 215
Other 5.9 6.3 13.6 1.9 8.5
Don't know 3.4 1.4 4.5 2.2 5.5 6.8
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Public opinion poll in the Western Balkans - CIVIC INITIATIVES

October 2020

What kind of support did you receive from these institutions? - Youth councils

Multiple answers; Base: Those who have interacted with youth councils for local support or funding (2% of target population)

Total Count

[]
2 &5 g

2 sp ¢ £ 5 4

< mT ¥4 = zZ= n
N 137 13 25 36 21 14 26
N unw 161 17 26 46 23 17 32
Information or advice 616 | 301 619 676 615 56.2 717
In-kind contribution (e.g. event venue) | 42.2 | 50.5 424 63.0 251 504 185
Funding 13.6 | 18.8  17.1 59 13.8 25.3
Other 2.4 1.2 3.9 8.4
Don't know 6.4 | 141 1.2 3.4 128 9.9
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Public opinion poll in the Western Balkans - CIVIC INITIATIVES

October 2020

What kind of support did you receive from these institutions? - Civil society organisations

Multiple answers; Base: Those who have interacted with civil society organisations for local support or funding (4% of target population)

Total Count

[]
2 &5 g

2 sp ¢ £ 5 4

< mIT 2 b= Z= 1%}
N 252 | 18 61 28 63 28 54
N unw 278 | 21 64 35 61 40 57
Information or advice 62.3 | 620 522 750 655 73.0 57.9
In-kind contribution (e.g. event venue) | 25.5 | 24.7 27.9 10.3 | 28.8
Funding 247 | 383 249 368 185 27.8 19.0
Other 6.5 8.1 92 31 9.0
Don't know 9.1 16.6 44 57 44 124
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Public opinion poll in the Western Balkans - CIVIC INITIATIVES

October 2020

What kind of support did you receive from these institutions? - Other

Multiple answers; Base: Those who have interacted with other institutions for local support or funding (1% of target population)

Total Count

(]
2 &5 g

2 32 ¢ & § 4

< mI ¥ = Z= o
N 77 0 5 6 28 4 33
N unw 88 0 7 6 33 5 37
Information or advice 48.3 19.7 48.7 528 721 | 46.3
Funding 19.7 422  65.7 226 7.2
In-kind contribution (e.g. event venue) 8.8 19.5  39.6 1.1 9.0
Other 37.6 15,0 114 | 39.0 129 479
Don't know 7.3 17.7 | 137 29 151 7.4
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Public opinion poll in the Western Balkans - CIVIC INITIATIVES

October 2020

Did you have the impression that these institutions support civic engagement in your community?

Base: Those who have interacted with institutions or persons form their local community for local support or funding (17% of target population)

Total Count
© o
2 > 2

S a3 o 2 S| &

S =8 3 £ £% =

s 8s & S o668 ®

< mT X = Z= (2]
N 1036 | 115 201 110 202 170 @ 239
N unw 1125 | 129 | 215 131 220 181 249
sig
Yes 67.2 | 67.8 683 756 68.0 57.8 68.1
No 255 | 271 | 26.0 20.4 25.8
Don't know/Refuse to answer | 7.3 | 51 57 109 48 6.0
Total A
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Public opinion poll in the Western Balkans - CIVIC INITIATIVES

October 2020

Have you ever participated in a public protest?

Base: Total target population

Total Count

[]
2 5
© «58) o qc" o
< 'gﬂl’ 3 2 <3 2
S %5 & & 53 &
< mT ¥ = Z= n
N 6115 [ 1005 1004 1047 1019 1030 1010
N unw 6115 [ 1005 1004 1047 1019 1030 1010
sig
Yes
No

Don’t know/Refuse to answer
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Public opinion poll in the Western Balkans - CIVIC INITIATIVES October 2020

Do you believe that public protests can contribute to actual social, economic or political changes?

Base: Total target population

Total Count
2 5 g

© 2 8) o qc" _8

§ ¥ ¢ £ €8 3

S 3] 3 S o 5

< mT ¥ = z= n
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115 | 1005 1004 1047 1019 1030 1010
sig
Yes 51.6 51.0 BEENINOE 55.6
No 394 | 399 418 38.7 %)
Don't know/Refuse to answer | 9.0 7.2 7.8
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Public opinion poll in the Western Balkans - CIVIC INITIATIVES October 2020

Do you believe that public elections can contribute to actual social, economic or political changes?

Base: Total target population

Total Count
© o
2< 5
© © 8) o qc" o
T 2% 3 & <8 g
5 38 5 5 E§ @
I af ¢ = z= &
N 6115 [ 1005 1004 1047 1019 1030 1010
N unw 6115 [ 1005 1004 1047 1019 1030 1010
sig
Yes 63.0 [EEEE 60.0 BRI 60.0

BZEED N 97 73 67

No 28.6
Don’t know/Refuse to answer 8.4
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Public opinion poll in the Western Balkans - CONSPIRACY THEORIES October 2020

Do you believe that local civic engagement can contribute to actual social, economic or political changes?

Base: Total target population

Total Count
© o
2 1<) 2
© 2 8) o qc" _8
§ ¥ ¢ £ €8 3
S 8 8 S 68 o}
< m T 2 b= z= 1%}
N 6115 | 1005 | 1004 1047 1019 1030 1010
N unw 6115 | 1005 | 1004 1047 1019 1030 1010
sig
Yes 56.9 XM 45.0 | 80.0 | 50.8
No 308 30.2
Don't know/Refuse to answer | 12.3 [JEEENM 112 133 10.8 = 10.8
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Public opinion poll in the Western Balkans - CONSPIRACY THEORIES

October 2020

CONSPIRACY THEORIES
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Public opinion poll in the Western Balkans - CONSPIRACY THEORIES

October 2020

How much truth do you think there is to each of the following claims about the coronavirus? - Total

um — (Very little

Sum + (A lot +
Not at all)

S
+

The Chinese government engineered the coronavirus in a lab. lﬁlﬂ 24.2 . 13.2
The pharmaceutical industry is involved in the spread of the coronavirus. lﬁlﬂ 25.3 . . 13.8
There is a link between 5G technology and the coronavirus. .EIB 10.7 . 21.6
The United States military developed the coronavirus as a bioweapon. lﬁlﬂ 12.2 19.2

19.3

Bill Gates is using the coronavirus to “push” a vaccine with a microchip capable of tracking people.
The coronavirus “escaped” from a lab in Wuhan. 6115 LN (Kl 46.9 | 36.6
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Public opinion poll in the Western Balkans - CONSPIRACY THEORIES October 2020

How much truth do you think there is to each of the following claims about the coronavirus? - Albania

Not at all)

M
£

um + (A lot +
um — (Very little

[}
=z

The Chinese government engineered the coronavirus in a lab. 1005 ERYAC) 74 | 17.0 | 10.8 | 64.9 | 24.3

The pharmaceutical industry is involved in the spread of the coronavirus. .I:I:B 25.4 12.8 Deldl 13.6 | 53.9 325
There is a link between 5G technology and the coronavirus. 1005 |ENICKS) (kWA 268 | 18.8 | 42.7 | 38.5

The United States military developed the coronavirus as a bioweapon. 1005 [P 12.0 KN 16.2 EERIEER
Bill Gates is using the coronavirus to “push” a vaccine with a microchip capable of tracking people. BRI 21.8 11.0 16.5 EEXNAIIEIK]

The coronavirus “escaped” from a lab in Wuhan. 1005 KN (Al 18.6 [ 120 57.6 | 30.4

How much truth do you think there is to each of the following claims about the coronavirus? - Bosnia and Herzegovina

S
S
S
+

+ s
3 g%
8 < 3%
© = + I +
° £ 2 £ Eo
= o ] = S E
4 < n > n n= ‘
The Chinese government engineered the coronavirus in a lab. 1004 | 17.1 [IPAK I I CR O N2 I 38 B W 4%) lml 39.4

The pharmaceutical industry is involved in the spread of the coronavirus. .I:I:Z. 28.3 | 27.2 IEXE 158 | 144
There is a link between 5G technology and the coronavirus. .I:I:z. 8.3 | 17.1 INNRE 384 | 244 | 254 | 50.3
The United States military developed the coronavirus as a bioweapon. .I:I:Z. CEl 219 154 274 WiN Eﬂ 42.8

Bill Gates is using the coronavirus to “push” a vaccine with a microchip capable of tracking people. BRIZEENENA 192 BAKE 32.6 PARRRENUNIEYX)
The coronavirus “escaped” from a lab in Wuhan. 1004 | 16.2 228 125 28.0 20.5 39.0 405

w
(=)
=

How much truth do you think there is to each of the following claims about the coronavirus? - Kosovo

+ s

it

z 8 2%

® - 5 5

E = £ L 2=z

- 2 3 ® = to 1+

s B ¢ § § £E s
z < n > z a aon m-E‘

The Chinese government engineered the coronavirus in a lab. .I:Zﬂ .
The pharmaceutical industry is involved in the spread of the coronavirus. | 1047 | . 23.0 329 441

There is a link between 5G technology and the coronavirus. .I:Zﬂ .
The United States military developed the coronavirus as a bioweapon. .I:Zﬂ .

Bill Gates is using the coronavirus to “push” a vaccine with a microchip capable of tracking people. . 194 | 52.6
The coronavirus “escaped” from a lab in Wuhan. 57.0 | 27.9
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Public opinion poll in the Western Balkans - CONSPIRACY THEORIES

October 2020

How much truth do you think there is to each of the following claims about the coronavirus? - Montenegro

um — (Very little

Sum + (A lot +
Not at all)

S
+

The Chinese government engineered the coronavirus in a lab. 1019 | 22.8 AR

The pharmaceutical industry is involved in the spread of the coronavirus. .l:iEl XN 25.1
There is a link between 5G technology and the coronavirus. .I:IEI 13.6 | 17.0
The United States military developed the coronavirus as a bioweapon. .l:iEl 13.0 | 191

Bill Gates is using the coronavirus to “push” a vaccine with a microchip capable of tracking people. Bl N B RIFAR:)
The coronavirus “escaped” from a lab in Wuhan. 1019 | 22.6

13.7 261 10.5.| 49.7 | 398
12.5 8.1 ] 58.2 | 33.7

13.0 38.4 18.0 | 30.6 | 51.4

0,
(KRl 37.8 | 16.2 | 32.1 | 51.8 100%

11.0 ERlSRel 13.0  39.7 473

12.4 Rl 48.3 | 38.1

How much truth do you think there is to each of the following claims about the coronavirus? - North Macedonia

A lot
Some

The Chinese government engineered the coronavirus in a lab. .l:ﬂ:l 21.0
The pharmaceutical industry is involved in the spread of the coronavirus. .l:ﬂ:l 24.9
There is a link between 5G technology and the coronavirus. .l:ﬂ:l 11.1

The United States militar

developed the coronavirus as a bioweapon. 1030 |NEN

+ s

5 28
o < 29
E < 2=z
= + I +
2 £ Eo
] > S e
> n 0=

N
o
o

26.0
23.9
38.5

N
o
o

N
N
[¢)]

10.0  31.2 191 397 41.2

Bill Gates is using the coronavirus to “push” a vaccine with a microchip capable of tracking people. BRIEIN BRIy N4
The coronavirus “escaped” from a lab in Wuhan. 1030 | 19.7 223

10.1 | 31.0 | 194 396 41.0

10.2 | 26.8 420 | 37.0

+ s

z 8 2%

g 5 £ < 232

- © = 1(; o + o I+

5 £ > 2 c EE E®

= o ) o <] 50 3SE

4 < (/2] > -4 [a] nn un=

orona a lab 1010 227 164 355 34.9 }

e spread of the corona 1010 M 16.0 u
d the corona 1010 8 12.1 I 9
orona as a bioweapo 1010 216 13.8 34.6 17.8 33.8 484

a vaccine a microchip capable of tracking people. [ M 123 376 17.3 328 498

3 1010 | 13.8 15.4 174 | 36.9 457
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Public opinion poll in the Western Balkans - CONSPIRACY THEORIES

October 2020

How much truth do you think there is to each of the following claims about the coronavirus? - The Chinese government
engineered the coronavirus in a lab.

Base: Total target population

Sum + (A lot + Some)

Sum - (Very little + Not at all)
Very little

Not at all

Total Count
® o
2 g g

T a2 9 e S| &

§ ©8& & £ £8% =

S <) 3 S S 54

< mT 4 b= Z= 1%}
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115
A lot 24.2
Some 26.0 | 26.9 24.5

50.1 K
36.7 IZEE 39.4
12.3 10.5
24.3 23.4

Don't know
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Public opinion poll in the Western Balkans - CONSPIRACY THEORIES

October 2020

How much truth do you think there is to each of the following claims about the coronavirus? - The pharmaceutical industry is

involved in the spread of the coronavirus.

Base: Total target population

Very little
Not at all

Don't know

13.6

214 | 19.7 21.2

23.9

Total Count|
® o

25 > 2

© © 8) o qc" _8
= R > [9] ©
5 88 § £ 5§ ¢
I ®f ¢ = 2= &
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115 | 1005 1004 1047 1019 1030 1010
Alot 253 | 254 283 249 | 255
Some 25.3 27.2 251 282 250
Sum + (A lot + Some) 50.6 | 53.9 53.0 | 50.5
Sum - (Very little + Not atall) | 35.6 | 32.5 33.7 339 392
142 | 128 | 14.3 12.5 16.0

23.2
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Public opinion poll in the Western Balkans - CONSPIRACY THEORIES

October 2020

How much truth do you think there is to each of the following claims about the coronavirus? - There is a link between 5G
technology and the coronavirus.

Base: Total target population

Very little
Not at all

Total Count
© o
25 5 g8

© o8 o 2 S ©

§ t8 & £ £8 =3

S <) 3 S G 8 53

< m T X = z= n
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115 1004
A lot 10.7 8.3
Some 17.0
Sum + (A lot + Some) 27.7
Sum - (Very little + Not at all) | 50.6

131
37.5

Don't know
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Public opinion poll in the Western Balkans - CONSPIRACY THEORIES

October 2020

How much truth do you think there is to each of the following claims about the coronavirus? - The United States military

developed the coronavirus as a bioweapon.

Base: Total target population

Total Count|
[0]
2 5 ¢
2 &% ¢ : £
< oI 2 b= Z= 1%}
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115 | 1005 1004 1047 1019 1030 1010
Alot 122 IR Rl 130 | 141 | 122
Some 20.5 BEEY 21.9 19.1 21.6
Sum + (A lot + Some) 32.7 IEEENH 315 32.1 33.8
Sum - (Very little + Not at all) | 48.1 [JEER 51.8
Very little 135 | 12.0 | 154 10.0
Not at all 34.7 31.2
Don't know 19.2 20.0
Total 100%
Mean 29 BIFIM 25 BEYM 2o BPE 29
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Public opinion poll in the Western Balkans - CONSPIRACY THEORIES October 2020

How much truth do you think there is to each of the following claims about the coronavirus? - Bill Gates is using the
coronavirus to “push” a vaccine with a microchip capable of tracking people.

Base: Total target population

Total Count
& s =
2 &% ¢ : £
< oI 2 b= Z= 1%}
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115 | 1005 1004 1047 1019 1030 1010
A lot 15.8 KN 157 183 | 169  17.2
Some 191 M 19.2 214
Sum + (A lot + Some) 34.9 35.0 32.8
Sum - (Very little + Not at all) | 45.8 [JEEEE 44.0 47.3 49.8
Very little 12.2 11.4 11.0 101 123
Not at all 33.6 36.3  31.0
Don't know 19.4 17.3
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Public opinion poll in the Western Balkans - CONSPIRACY THEORIES

October 2020

How much truth do you think there is to each of the following claims about the coronavirus? - The coronavirus “escaped”

from a lab in Wuhan.

Base: Total target population

Sum + (A lot + Some)

Sum - (Very little + Not at all)
Very little

Not at all

Total Count|
® o
2 1<) 2

(] 2 8) o qc" _8

§ =8 ¢ 2 gg 3

o <) 8 S S 54

< m T X = zZ= n
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115 1047 1019 1030
Alot 241 ) . )
Some 227 | 245 228 22.3

469 BB 48.3
36.6 BRI 381  37.0
124 | 118 125 123 124
24.1 B 257 26.8

Don't know
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Public opinion poll in the Western Balkans - CONSPIRACY THEORIES October 2020

What is your main source of media on the corona virus outbreak?

Multiple answers; Base: Total target population

Total Count
© o
2S S

© 2 > o 2 S ©

§ ©8 & £ £8% =

S <) 8 S S8 53

< mT X = b 1%}
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 1047 1019

Other mainstream televisions
Public media broadcaster

Social networks 0.5
Internet newspapers - informative portals and informative media web pages . . .
Through personal interaction with friends and neighbors 9.4 8.2
Newspapers . 4| 54 | 60 BEX
Radio . } 15 2.8
Other . . 22 09 1.1
I do not follow information about corona virus outbreak . . 35 2.1
Don't know/Refuse to answer . ) %3 03| 09 07|
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Public opinion poll in the Western Balkans - CONSPIRACY THEORIES

October 2020

Did you follow the measures prescribed by the institutions since March 20207

Base: Total target population

Total Count
2§ 5

© 2 8) o 2 _8

§ 8 ¢ £ g8 £

S 8o 3 S S ® [

< m T 2 b= z= 1%}
N 6115 | 1005 | 1004 1047 1019 1030 1010
N unw 6115 | 1005 | 1004 1047 1019 1030 1010
sig
Not at all 5.4 5.3 . . .
Yes, Partially 25.4 241 | 242
Yes, fully 64.2 733 )

Don’t know/Refuse to answer

0.6 0.1
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Public opinion poll in the Western Balkans - CONSPIRACY THEORIES

October 2020

If a vaccine becomes available, and is recommended by health authorities, would you take it?

Base: Total target population

©
2 5
2 &3 ¢ £ & 4
< m T 2 b= z= %)
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115 | 1005 1004 1047 1019 1030 1010
I certainly will not 364 | 348 355 385 | 338 34.1
| probably will not 171 | 19.5 17.4 | 15.0 16.2
Sum - (will not vaccinate) 534 | 542 @ 56.5 | 55.9 54.9 | 50.3
Sum + (will vaccinate) 39.2 | 40.4 37.1 42.8
| probably will 215 | 224 | 220 | 219 | 214 2041 @ 21.2
| certainly will 17.7 15.2
Don’t know/Refuse to answer .
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Public opinion poll in the Western Balkans - TELECOM

October 2020

TELECOM
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Public opinion poll in the Western Balkans - TELECOM October 2020

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more
due to the coronavirus pandemic compared to before the pandemic? - Total

") Q
m 1
) e 2
£8 £ =9
[ @ H w 90
a ] o 2 ] g 5 29 <E
@ ] € =] £ S o0 c =2 | 32
= K] © € = 0 = 2 +5
< - ) - < o2 > o 3
° S o S ° <= c £ £
3 ° < > S oc o s< 5=
4 = < = < = oo (=] N+ 0N+
12.6 | 10.1 | 29.1 1.4 5.8 | 39.2

N
w

Education (online learning for school or university) lﬂlﬂ

Work (working from home

Shoppin

Entertainment (movies, music 6115
Social Contacts (social networks, calling 6115
Information (social media, conventional media online 6115
Administration (permits, tickets 6115

10.1 7.7 | 16.9 1.0 6.5 | 24.6
171 9.3 | 10.0 . (ROl 10.2 | 194
234 | 16.1 | 21.6 | 30.9 0.9 [0 37.8 |

LM 258 | 17.9 | 24.7 | 23.8 0.9 6.9 lﬂ!
248 | 19.3 | 22.8 | 25.9 1.1 6.0 | 42.1

4.0 .
3.8 INEXS 6.4 7.9 | 60.9 1.7 8.3 | 143

b &
] o
e ~
NN
INEN] ©

I}
)

N
)

N
=}

D
~
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Public opinion poll in the Western Balkans - TELECOM October 2020

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more
due to the coronavirus pandemic compared to before the pandemic? - Albania

Much less
A bit less
The same
A bit more
Much more
Do not use this
IS v | online service
Don't know
Sum — (Much less
+ A bit less)
Sum + (A bit more
+ Much more)

Education (online learning for school or universit 7.0 147 HEEN 232 312 EVSEEYNEDD 3
Xl 19.1 | 285

w

Work (working from home 9.2 9 tl 10.6 8.6 BMEEN 39.
Shopping 10.0 9.9 13.0 2.3 BREERYSE]
6.6 9.9  13.2 22.3  31.1 1.9 16.5 | 37.3

Entertainment (movies, music .
Social Contacts (social networks, calling 5.2 UM 15.2 | 28.0 | 26.9 (Rl 13.2 | 43.2

Information (social media, conventional media online 5.5 ROV 16.3 | 26.4 | 29.0 vy 138 | 42.6
Administration (permits, tickets 1005 6.1 8.1 124 22.2 | 33.9 21 142 374

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more
due to the coronavirus pandemic compared to before the pandemic? - Bosnia and Herzegovina

@ e
) 3 8
£8 £ =9
) 2 w 90
a " o = S § g 8 SS9 <E
) n £ ] £ » < S= =c
= K] © € B o = 12 +90
< - ] - < c > ° 3
S 5 g 5 8§ gz 5 E« Es
4 = < = < = oo [=] n+ 0+
Education (online learning for school or universit m 10.5 48.4 0.7
Work (working from home 1.1 17 ® 0.4

Shopping .
Entertainment (movies, music R 1. 1 15.6 0 6 1. 6 32 8 | 100%
Social Contacts (social networks, calling PR 32.1 | 15.2 | 20.9 | 28.0 0.5 3.3 E!l

Information (social media, conventional media online . pX 31.8 | 16.6 | 18.0 | 30.2 0.9 2.5
. 1.8 199 4.1 2.2 | 67.6 1.5 4.8 6.3

Administration (permits, tickets
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Public opinion poll in the Western Balkans - TELECOM October 2020

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more
due to the coronavirus pandemic compared to before the pandemic? - Kosovo

)
§ 5
(") (]
T o = € ~
o “'g z Sw 55
[ =
a [ 2 e S 2 a0 o 538 <«€
O 7] £ o £ » c == =c
= K] © € B o = 12 +90
<= = » - < e g > o 5
o S o S ° = [= £ £
3 ° < > S oc o s< 5=
4 = < = < = oo [=] n+ 0+
1.6 1.6 . 7.8 | 38.4 3.2 | 46.2

Education (online learning for school or university) .I:Zﬂ

Work (working from home

Shoppin Xl 12.3 7.0 | 13.2
Entertainment (movies, music 1047 . KXl 18.7 | 17.4 | 28.6 | 29.2

Social Contacts (social networks, calling 1047 . 3 6
Information (social media, conventional media online 1047 . 22 5 25 6 36 6 10 9 0. 2
Administration (permits, tickets 1047 . 2.1

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more
due to the coronavirus pandemic compared to before the pandemic? - Montenegro

2.0 6.1 4.9 | 14.0

w

oo
1| O) e8]
I ©
W | O [eel

o
~

") [
o 5
2o = € ~
o £e s S~ =92
o j [ S® Q20
a ] o = 6 %0 © S3 «€E
) n £ ] £ S0 < == =
2 k] £ - X — £
- (1] o e | = + 0
< - » - <= c > ° 5
S = ® = O c .= [ £ £
3 > < <2 S o¢E o s< 5=
4 = < = < = oo (=] N+ tn+‘
35.3 0.3 9 2

Education (online learning for school or university) .I:iEl 1.5 YERINCY S 13.8 ERVE . . .

Work (working from home 1019 2.5 28 | 114 | 10.9 IZKH 54.8 0.1 28.4
Shopping 1019
Entertainment (movies, music 1019 8.0 m

Social Contacts (social networks, calling 1019 3.2 30.7 | 19.6 ENN 22.6 0.6 7.4 m
Information (social media, conventional media online) IENICRIIEGR 3 4 29.1 | 24.0 IEES 08 6.0
Administration (permits, tickets 1019 FYRli78) 68 | 43 | 605 MENE 94 11 K

w
IS
o
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Public opinion poll in the Western Balkans - TELECOM October 2020

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more
due to the coronavirus pandemic compared to before the pandemic? - North Macedonia

o e
o @ e
£3 5 <%
a '] o 2 g ] g % é’ § : g
£ 3 E g E 29 £ = T=
< - [ - < e g > ! ° + g
S 5 g 5 8§ gz 5 E« Es
4 = < = < = oo [=] n+ 0+
Education (online learning for school or universit 1030 1.0 9.9 45.6 1.
Work (working from home 2.1 1.8 9.1 6.6 IS 61.8 1.
Shoppin 3.0 [l 15.1 | 10.5 EEPAERGKE] 0.
Entertainment (movies, music 1030 1.5 KNl 23.5 | 13.0 | 22.8 | 34.5
Social Contacts (social networks, calling 1030 2.1 4.2 6 3 m’
Information (social media, conventional media online 1030 1.2 3.4 m 4.6 m
Administration (permits, tickets 1030 | 27 29 XN 15.2 |

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more
due to the coronavirus pandemic compared to before the pandemic? - Serbia

Much more

Do not use this
online service
Sum — (Much less
+ A bit less)

Sum + (A bit more
+ Much more)

The same
A bit more

»
n
2
<
o
3
=

A bit less

Education (online learning for school or universit 1—m 10.8 45.9 .5 29 | 349

Work (working from home 1.5 1.8 | 12.3 8.2 15 I 59.4 1.8 3.3 | 23.2

Shopping 3. 3.3 242 9.4 7.3 | 51.1 1.7 6.4 | 16.6
2 Y oo

1
Entertainment (movies, music 1 KXl 28.3 | 16.5 | 184 | 30.8 1.3

Social Contacts (social networks, calling 44 | 297 [ 16.9 | 18.1 | 27.1 N3
Information (social media, conventional media online 1 2 3.7 30 8 20 (M 15.9 26 7 1.6 5 0 m
Administration (permits, tickets 2.4 3.3 | 23.9 4.3 5.6 | 58.0 2.6 5.7 m

NI Don't know
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Public opinion poll in the Western Balkans - TELECOM October 2020

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more due
to the coronavirus pandemic compared to before the pandemic? - Education (online learning for school or university)

Base: Total target population

Total Count
2§ 5 ¢
T g9 9 e S
T 5y g £ £8 £
E=] o0 ] o o8 o)
< mT X = zZ= (2]
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115 1047 1019
Much less 2.3 1.6 1.5
A bit less Sl 124 | 06 | 1.6 YR
Sum - (much less + a bit less) 5.8
The same 126 | 147 119 105 14.4
Sum + (a bit more + much more) | 39.2 37.1 39.4
A bit more 10.1 10.5 9.9
Much more 29.1 26.6 323 295
Do not use this online service 41.0

Don't know

1.4 0.7 1.1
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Public opinion poll in the Western Balkans - TELECOM October 2020

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more due
to the coronavirus pandemic compared to before the pandemic? - Work (working from home)

Base: Total target population

Total Count

2§ 5 ¢
© 2 8) o qc" _8

= .0 > Q o

5 88 8§ 5 §f ¢

= ot ¢ = 2= &

N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115 1047 1019 1030
Much less 3.3 9.2 0.9 3.8 2.5 A
A bit less <Pl oo | 11| 20 HPEN 18 |

Sum - (much less + a bit less) 6.5 58 | 53
The same 10.1 | 10.6 = 11.1 11.4 | 9.1
Sum + (a bit more + much more) | 24.6 24.8 24.2

A bit more 7.7 86 7.3 66 82
Much more 16.9 17.5 174 | 17.7
Do not use this online service 57.7 61.7 IBXM 548 6138
Don't know 1.0 0.4 1.1
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Public opinion poll in the Western Balkans - TELECOM October 2020

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more due
to the coronavirus pandemic compared to before the pandemic? - Shopping

Base: Total target population

Total Count
[]
2 5 ¢

°© &% ¢ & £

< mT ¥4 = zZ= n
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115
Much less 4.7
A bit less 5.5
Sum - (much less + a bit less) 10.2 .
The same 17.1
Sum + (a bit more + much more) | 19.4 20.1
A bit more 9.3 | 10.2 9.7 93 | 105
Much more XM 151 | 50 | 132 | 69 | 126
Do not use this online service 52.4 56.3 555 51.8

0.7

Don't know 0.6 0.4
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Public opinion poll in the Western Balkans - TELECOM

October 2020

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more due

to the coronavirus pandemic compared to before the pandemic? - Entertainment (movies, music)

Base: Total target population

Total Count
[]
2 5 ¢

°© &% ¢ & £

< m T 2 b= Z= 1%}
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115 1030
Much less 2.5 . . . 3.2 1.5
A bit less . ) 39 48 37
Sum - (much less + a bit less) 7.0 6.0 | 80
The same 234 23.5
Sum + (a bit more + much more) | 37.8 | 37.3 395 358  34.9
A bit more 16.1 | 15.0 172 174 176
Much more 21.6 | 22.3 219 2238
Do not use this online service 30.9 31.1 WAl 29.2

Don't know 0.9 0.6 0.6

0.9
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Public opinion poll in the Western Balkans - TELECOM October 2020

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more due
to the coronavirus pandemic compared to before the pandemic? - Social Contacts (social networks, calling)

Base: Total target population

Total Count
© o
2 5 <
(] 28) o qc" _8
= .0 > [J] ©
5 8§ 8 5 £§ ¢
I af ¢ = 2= &
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115 | 1005 1004 1047 1019 1030 1010
Much less 2.5 3.2 21 2.3

A bit less 44 HIENEEEEE 36 42 42
Sum - (much less + a bit less) 6.9 74 | 63
The same 25.8 253

Sum + (a bit more + much more) | 42.6 | 43.2 38.7

A bit more 17.9 19.6
Much more 24.7 24.3

Do not use this online service 23.8 . 9. 22.6

9
Don't know 0.9 0.5 0.6

1.0
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Public opinion poll in the Western Balkans - TELECOM

October 2020

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more due
to the coronavirus pandemic compared to before the pandemic? - Information (social media, conventional media online)

Base: Total target population

Ipsos Strategic Marketing for the European Fund for the Balkans

Total Count|
2§ g =

2 &3 ¢ £ & 4

< m T 2 b= Z= 1%}
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115 1004 1047 1019 1030 1010
Much less 1.2 2.6 1.2 1.2
A bit less 30 34 34 37
Sum - (much less + a bit less) 6.0 . 6.0 | 46
The same 24.8 22.5 22.6
Sum + (a bit more + much more) | 42.1 | 42.6 415
A bit more 19.3
Much more 22.8 21.9
Do not use this online service 25.9 . . . .
Don't know
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Public opinion poll in the Western Balkans - TELECOM October 2020

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more due
to the coronavirus pandemic compared to before the pandemic? - Administration (permits, tickets)

Base: Total target population

Total Count|
© o
2 5 <
© 2 8) o qc" _8
= .0 > Q o
5 88 8§ 5 §f ¢
= o 9 s 2= &
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115 1047 1019
Much less 4.4 6.1 3.0 7.8
A bit less 3.8 : .
Sum - (much less + a bit less) 8.3 10.0 | 9.4
The same 14.8
Sum + (a bit more + much more) | 14.3 15.2
A bit more 6.4 6.8 57

Much more 7.9 9.5

Do not use this online service 60.9
Don't know
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Public opinion poll in the Western Balkans - TELECOM October 2020

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more
due to the coronavirus pandemic compared to before the pandemic? - Total

Sum + (A bit more
+ Much more)

Sum — (Much less

Much less

A bit less

The same

A bit more

Much more
3 + A bit less)

©
D
(o]
(¢,

4
Education (online learning for school or university) Eﬁ:]: 3.9 3
15.5 | 58.3

Work (working from home) Ez. 7.9 . .
g E]E 9.9 . . ; 2.0 AN

'S
©
w

NN Don't know

I
(=)
(=)
N
~

Shoppin

Entertainment (movies, music) .m 3.7 . 1.3 Il]. 54.6 BuI0[oF/
1.2 m:l 55.9

Social Contacts (social networks, calling) IIEI 3.3 .
Information (social media, conventional media online) .E:l 2.8 . 1.5 8.1 | 56.9
Administration (permits, tickets) E}Il 11.4 . 4.3 | 21.2 | 36.6
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Public opinion poll in the Western Balkans - TELECOM October 2020

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more
due to the coronavirus pandemic compared to before the pandemic? - Albania

[ o
g |2
S~ =2
o w 80
2 o o 2§ &8 2% g2
I %] 1S o £ c sS= =
= K] © € = T2 +5
< - [ - < > o =1
S 5 ¢ 3 § 5 Eg ES
4 = < = < = (=] n+ 0+
Education (online learning for school or universit 10.2 21.4 NN . .2
Work (working from home 611 P 175 327 4.3 [l 468
Shopping 608 215  16.8 m:l KXl 329 | 41.8

Entertainment (movies, music 692 . 19.2 21.8 323 2.7 239 541

Social Contacts (social networks, calling) Eﬂ 20.4  20.7 2.5
Information (social media, conventional media online . 17.4 RPZEN 37.1 3.1

18.7 336 32 214 566

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more
due to the coronavirus pandemic compared to before the pandemic? - Bosnia and Herzegovina

<
+ +
@ @
g 2
S =
[ 3 o9
7] e — 3 -
2 § £ 8§ g g &5 <¢
- < © £ = Il o +
S = 9 = § £ g2 g%
=1 e} o =} - =]
z = <« £ < = 8 &% a=
13| 37
' 1.0 | 51 .
Shopping 402 | 1.4 EIAEXE

Entertainment (movies, music) lZl’ . ; . . . m’ 51.0
. . . . . 0.8 46 50.1
1.2 49.6

4.5 MEXHNIEE
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Public opinion poll in the Western Balkans - TELECOM October 2020

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more
due to the coronavirus pandemic compared to before the pandemic? - Kosovo

") (]
o 15
Q
= Es
o — =
o 2 W 8o
[ = =]
2 0 2 = 5 2 =8 <«E
I %] 1S o £ c sS= =
= K] © € = T2 +5
< - [ - < > o =1
[%) = o = [%) c £ £
=] < = < =] o 3< :;E
4 = < = < = a N+ 0+

Work (working from home

Shoppin

Entertainment (movies, music . . 264 245  40.3
Social Contacts (social networks, calling . . 24.5 41.6

Information (social media, conventional media online) EEB . g 25.3 41.1
Administration (permits, tickets) E:l .

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more
due to the coronavirus pandemic compared to before the pandemic? - Montenegro

Education (online learning for school or university) IE!:I

Sum + (A bit more
+ Much more)

Sum — (Much less
+ A bit less)

A bit more

Much less

The same
w |,
sdisd Much more
(o] (=]

Don't know

A bit less

Education (online learning for school or university) l33:l 2.3 . YRS 21.4 0.5
0.3 11.8 m

Work (working from home) lﬂ:l 5.6 . VWA 24.2
Shopping | 453 HEE Fl 391 209 M o8
10.6  52.1 PEI[LA

Entertainment (movies, music 772 4.2 . 36.4 23.3 289 0.8
Social Contacts (social networks, calling 789 | 4.1 253 247 08 96 500

Information (social media, conventional media online) EEI 3.4 . KY#l 31.0 | 22.6 1.1 53.6
Administration (permits, tickets) EEEI 11.8 453 | 17.4 | 10.9 2.5 WA RWAWA

Ipsos Strategic Marketing for the European Fund for the Balkans 93



Public opinion poll in the Western Balkans - TELECOM October 2020

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more
due to the coronavirus pandemic compared to before the pandemic? - North Macedonia

[ o
L
S~ =2
o 3 w 80
a » 2 - 6 & =% <€
] 7] 13 o £ c == =
= K] © € = T2 +5
= - [ - = > o 3
§ 5 ¢ 3 § 5 Eg ES
z = < = < = a n+ 0+ ‘
ducation (o g for school o 560 N 47 (XN 543 BEXN 66 | 724
0 orking from ho 394 | 54 47 171 IA¥M 28 101 633
opping 497 HIE 31.3  21.8 (Il 19.3 | 479
e 0 674 | 23 57 M 198 349 13 80 547
0 0 0 0 g 733 | 30| 59 201 341 14| 89 542
0 on (so dia, co 0 eIl 654 BN 53 21.0 | 344 1.7 55.4
Ad on (p e 355 RN 85 33.1 | 165 A BRI

Education (online learning for school or universit
Work (working from home

Shopping

Entertainment (movies, music

Social Contacts (social networks, calling

Information (social media, conventional media online

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more
due to the coronavirus pandemic compared to before the pandemic? - Serbia

=z
547

Much less
A bit less
The same
A bit more
Much more

Sum — (Much less
Sum + (A bit more
+ Much more)

Don't know
+ A bit less)

2.8 IPEHESEN 20.0

:

w
[e2)
[é)]

411

38 4.4 JEPH 201

4. 8.2 m

494

6.3 K 19.1

699

KX 13.1 | 34.0

1.6 51 409 239  26.6 .El 6.7 50.4 BRI

736

3.1 6.0 40.7 232 248

740

1.7 5.1  42.0 WAKE il

Administration (permits, tickets) IE 5.7 7.8 | 56.9 | 10.2 | 13.2

2.2 9.1  48.0

2.2 6.8 49.0

6.2 | 135 | 23.5
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Public opinion poll in the Western Balkans - TELECOM

October 2020

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more due
to the coronavirus pandemic compared to before the pandemic? - Education (online learning for school or university)

Base: Those who use the internet for education (59% of target population)

Total Count
[0]
2 5 g
= 3% ¢ £ 5§ 4
< oI 2 b= z= 1%}
N 3606 | 692 518 630 660 560 547
N unw 3709 524 634 672 613
Much less 3.9 2.4 2.7
A bit less 59 EEX 4.7 )
Sum - (much less + a bit less) XM 282 | 37| 53] 60] 66| 53
The same 214 | 21.4 | 231 223 | 189
Sum + (a bit more + much more) | 66.5 [JEERH 71.9 713 | 724
A bit more 17.2 IEERA 20.3 18.1
Much more 493 JEENA 516 50.0 54.3

Don't know

2.3 5.0 1.3
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Public opinion poll in the Western Balkans - TELECOM October 2020

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more due
to the coronavirus pandemic compared to before the pandemic? - Work (working from home)

Base: Those who use the internet for work (working from home) (42% of target population)

Total Count
& 5 g
© © 8) o qc" _8
= R > [9] ©
s 28 3 § 5§ ¢
I o ¢ = 2= &
N 2584 | 611 385 324 460 394 411
N unw 2794 457
Much less 7.9 . . . 5.4
A bit less 7.6 ) 64 6.2
Sum - (much less + a bit less) 15.5 IS 18.7

The same 23.8 S 19.6 252 23.8
Sum + (a bit more + much more) | 58.3 LK 64.8 61.2 62.8 63.3

A bit more 18.3 [EEEN 192 158 IEZWH 17.1  20.1
Much more 400 JEPEAl 457 453 386 46.2

Don't know 2.4 4.3 1.0
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Public opinion poll in the Western Balkans - TELECOM October 2020

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more due
to the coronavirus pandemic compared to before the pandemic? - Shopping

Base: Those who use the internet for shopping (48% of target population)

Total Count
& 5 g

s g9 2 5 _2 o

< m T X = Zz= (2]
N 2012 | 608 402 457 453 497 494
N unw 3138 409 585
Much less 9.9 . . 8.8 .
A bit less 11.6 10.5 13.2
Sum - (much less + a bit less) 215 252 | 236 | 19.3
The same 35.8 39.1  31.3
Sum + (a bit more + much more) | 40.7 | 41.8  36.8  46.1 36.5
A bit more 19.6 | 16.8 15.9  20.9 | 21.8 19.1
Much more 21.1

25.0 14.9

Don't know
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Public opinion poll in the Western Balkans - TELECOM October 2020

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more due
to the coronavirus pandemic compared to before the pandemic? - Entertainment (movies, music)

Base: Those who use the internet for entertainment (69% of target population)

Total Count
[0]
2 5 g

= 3% ¢ £ 5§ 4

< oI 2 b= z= 1%}
N 4225 | 692 646 742 772 674 699
N unw 4420 654 759 794 763
Much less 3.7 30 | 42 23
A bit less 6.5 KR 55 64 57
Sum - (much less + a bit less) 10.1 85 10.6 8.0
The same 33.9 36.4 359
Sum + (a bit more + much more) | 54.6 | 54.1  51.0 521 547
A bit more 233 | 218 267 245 233
Much more 31.3 | 32.3 28.9
Don't know . . . .
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Public opinion poll in the Western Balkans - TELECOM October 2020

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more due
to the coronavirus pandemic compared to before the pandemic? - Social Contacts (social networks, calling)

Base: Those who use the internet for social contacts (76% of target population)

Total Count
(]
2 5 g

s 3% ¢ £ 5§ o

< oI X =S zZ2= o
N 4659 | 735 723 944 789 733 736
N unw 4844 727 812 819 741
Much less 3.3 4.1 3.0 3.1
A bit less 5.8 .
Sum - (much less + a bit less) 9.0 .
The same 33.8 [ 5 )
Sum + (a bit more + much more) | 55.9 | 59. 54.2
A bit more 23.5
Much more 32.4

20.7 211 253  20.1
29.0 34.1

Don't know
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Public opinion poll in the Western Balkans - TELECOM October 2020

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more due
to the coronavirus pandemic compared to before the pandemic? - Information (social media, conventional media online)

Base: Those who use the internet for information (74% of target population)

Total Count
& 5 g

s g9 2 5 _2 o

< m T X = Zz= (2]
N 4530 | 714 701 933 789 654 740
N unw 4724 | 769 707 951 813 744 740
Much less 2.8 K 7 Bl 34 19 17
A bit less (XM 11.7 . 43 | 53| 51
Sum - (much less + a bit less) 8.1 E 7
The same 335 3
Sum + (a bit more + much more) | 56.9 | 60.0 53.6
A bit more 26.1 | 229 238 287
Much more 30.7 34.4
Don't know . .
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Public opinion poll in the Western Balkans - TELECOM

October 2020

Did your household use the internet for the following purposes much less, a bit less, the same, a bit more or much more due

to the coronavirus pandemic compared to before the pandemic? - Administration (permits, tickets)

Base: Those who use the internet for administration (39% of target population)

Total Count
[0]
2 5 g

= 3% ¢ £ 5§ 4

< mT 2 b= z= 1%}
N 2389 | 664 326 220 399 355 425
N unw 2570 | 724 318 243 442 407
Much less 11.4 9.1 11.8 !
A bit less 9.8 10.2 122 85
Sum - (much less + a bit less) 212 | 214 23.9
The same 38.0 [EEN 33.1
Sum + (a bit more + much more) | 36.6 [JHX3 29.8 23.5
A bit more 16.5 126 125 174 165
Much more 20.1

Don't know

4.3

33.6 | 6.8 I 13.2

3.2 4.5 2.9 2.5
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Public opinion poll in the Western Balkans - TELECOM October 2020

If you have been using more online services since the corona virus pandemic, could you imagine continuing to use them in
the future, even if not necessary? - Total

cg © o §g©

TE SE € £ E

€0 8o E '; )

wT BT T £T

85 25 E§5 25 ~

238 88 s2 EZ 3 s ?

o —o 0 So <] = >

Oc Ec oc 9c c < <

3% QO% c % > s X | +

Eo oo o %o =

] .0 40 40 c £ £

0L o0o0f£ w0f oSFf o = ]

4 Z0 Zwn >wn >0 (=] (7] n ‘

Education (online learning for school or universit 2399 15.2 WANSIWARS 6.0 | 49.5 | 44.5

Work (working from home 1507 [l 287 I 53 | 382 | 56.5

Shopping 1184 16.5 34.5 REIK] 5.9 28.8 65.3
Entertainment (movies, music) E!:El 17.8 | 40.9 2Nl cZ 316 65.0

Social Contacts (social networks, calling 2604 16.7 EEAWE 25.4 25| 304 | 67.0

Information (social media, conventional media online) RPAY£) 14.8 m 25.7 | 711.2

Administration (permits, tickets 874 (Al 32.2 | 30.7 Gl 31.5  62.9

WIN OB
o0 || |w
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Public opinion poll in the Western Balkans - TELECOM October 2020
If you have been using more online services since the corona virus pandemic, could you imagine continuing to use them in
the future, even if not necessary? - Albania

ce o o §o

(] c =

£§ 5§ 0§ =§

#»TC ®T T &T

48 95 ES 268§ —

23 88 8 EZ 3 s ?

0o o Y0 S0 9

Oc Ec o0oc 9¢c c Z z

3% QO% c % > s X | +

Eo o Yo %o >

] .0 40 40 c £ £

0L 0o0f o0f oS°f <] ] ]

4 Znm Zwn >wn >n (=] (7] (7] ‘

Education (online learning for school or universit 314 14.4 26.9 41.8
Work (working from home 286 | 24.0  16.0 [ZRNA 290 @ 7.3 400 @ 52.7
Shopping 254 | 205  19.2 25.8  10.9 39.7 49.3
Entertainment (movies, music 375 | 176 18.8 342 222 7.3 364 56.4
Social Contacts (social networks, calling 434 | 16.7 | 15.1 240 58 318 623
Information (social media, conventional media online) IEZENEEEIEER 232 | 6.4 316 620
Administration (permits, tickets 376 | 194 17.3 304 26.2 6.8  36.7 56.6

If you have been using more online services since the corona virus pandemic, could you imagine continuing to use them in
the future, even if not necessary? - Bosnia and Herzegovina

co o 9§
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] L0 40O 4o c £ £

0L O£ o0f£ oE& o > >
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Education (online learning for school or universit 372 Sl 17.4 W 51.3 | 413
Work (working from home 249 131 414 157 m 334 571
Shopping 148 146 515 184 6.1  24.0 70.0

Entertainment (movies, music 329 9.4 50.9 16.2 49  28.0 671

Social Contacts (social networks, calling) | 362 | 116 448  17.9 342 | 628

Information (social media, conventional media online) BeLY4 7.3 Y@ 19.0 3.2 WANBN(N
Administration (permits, tickets 63 7.4 594 11.8 58 230 71.2
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Public opinion poll in the Western Balkans - TELECOM October 2020

If you have been using more online services since the corona virus pandemic, could you imagine continuing to use them in
the future, even if not necessary? - Kosovo

since the pandemic
since the pandemic
since the pandemic
Yes, even more than
w/| since the pandemic

No, much less than

No, a bit less than
Yes, the same as
Don't know

Sum - (No)

Sum + (Yes)

Education (online learning for school or universit 483 ERIXE 12.9 m
Work (working from home 198 WERH 14.7 .ln 41.5 1.6 ll:!! 578
Shopping 211 cp 15.7 | 27.3 lﬂ:l 22 255 723
Entertainment (movies, music) l[i. VSR 31.0 347 1.2  33.0 65.8

Social Contacts (social networks, calling 663 KM 154 VXM 326 0.9
Information (social media, conventional media online) R XN 15.6 lm 33.1 0.8
Administration (permits, tickets 66 WM 24.2 .m 30.2 En 48.7
If you have been using more online services since the corona virus pandemic, could you imagine continuing to use them in
the future, even if not necessary? - Montenegro
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Eo wo Yo ) >
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Education (online learning for school or universit 470 % 14.0 Ezl 17.9 KX 58.3 | 38.3
Work (working from home 289 | 329 11.3 ml 22.0 54 442 504
Shopping 165 8 13.0 347 6.2 317 62.1
Entertainment (movies, music 402 | 229 12.8 l!!! 16.5 3.2 357 61.0
Social Contacts (social networks, calling 394 | 23.3 147 40.7 187 25 38.0 594
Information (social media, conventional media online) BEYE] 14.0 lm 18.8 KAl 31.6 | 64.5
Administration (permits, tickets 113 15.0 322 252 82 344 574
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Public opinion poll in the Western Balkans - TELECOM

October 2020

If you have been using more online services since the corona virus pandemic, could you imagine continuing to use them in

the future, even if not necessary? - North Macedonia

cg © o §o
(] c =
£§ 5§ of =§
wT BT T £7T
28 05 ES 25§ -
23 88 8 EZ 3 s ?
So "o ?0 So o
Oc Ec oc 9c c £ =
3% QO% c % > s X | +
Eo o Yo %o >
] L0 40O 4o c £ £
0L 0o0f o0f oS°f o = ]
4 Z0 Zwn >0 >0 (=] (7] (7]
Education (online learning for school or universit 406 18.1 WAAVNINRS] 8.0 | 48.1 | 43.8
Work (working from home 249 158 295 32.9 28 348 624
Shopping 238 221 324 341 40 296 66.4
Entertainment (movies, music 369 17.7 423 27.2 28 277 69.5
Social Contacts (social networks, calling 397 195 416 265 BEFN 30.1  68.1
Information (social media, conventional media online 362 14.4 lm 26.3 X0l 219 | 74.0
Administration (permits, tickets 156 149 27.2 lnl 2.9 E:ﬂ 76.7

If you have been using more online services since the corona virus pandemic, could you imagine continuing to use them in

the future, even if not necessary? - Serbia
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Education (online learning for school or universit 353 15.2 BRI INVES 5.0 | 46.7 | 48.2
Work (working from home 235 | 16.0  19.2 El:l 29.4 43 352 604
Shopping 168 JEFM 103 482 299 55 78.1
Entertainment (movies, music 353 | 11.8 156  46.8 244 14 274 71.2
Social Contacts (social networks, calling 354 | 134 145 43.0 27.2 1.9 279 70.2
Information (social media, conventional media online) BEFEN 8.8 R 237 15 247 739
Administration (permits, tickets 100 | 105 = 81 389 BEEM 6.2 75.3
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Public opinion poll in the Western Balkans - TELECOM

October 2020

If you have been using more online services since the corona virus pandemic, could you imagine continuing to use them in

the future, even if not necessary? - Education (online learning for school or university)

Base: Those who have used online services for education more since the pandemic began (39% of target population)

Total Count
[0]
2 &5 g

2 sp ¢ £ 5§ 4

< @I ¥ =S zZ= o
N 2399 | 314 372 483 470 406 353
N unw 2456 | 347 380 471 473 444 341
No, much less than since the pandemic | 34.3 33.8 | 34.8 30.0 | 315
No, a bit less than since the pandemic 152 | 144 174 129 14.0 181 152
Sum - (No) 495 | 418 513 477 481 | 46.7
Sum + (Yes) 445 | 466 413 496 43.8 | 48.2
Yes, the same as since the pandemic 237 | 19.7 204  27.0
Yes, even more than since the pandemic | 20.8 17.9 | 16.8
Don't know 7.4 .
Total 100%
Mean 2.2 2.5 2.1
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Public opinion poll in the Western Balkans - TELECOM

October 2020

If you have been using more online services since the corona virus pandemic, could you imagine continuing to use them in

the future, even if not necessary? - Work (working from home)

Base: Those who have used online services for work more since the pandemic began (25% of target population)

Total Count
[0]
2 &5 g

2 sp ¢ £ 5§ 4

< mT ¥4 = Z= 1%}
N 1507 | 286 249 198 289 249 235
N unw 1680 | 331 253 205 326 306 259
No, much less than since the pandemic | 23.3 | 24.0  20.3 | 25.9 19.0 0N
No, a bit less than since the pandemic 149 | 16.0 131 147 113 158 19.2
Sum - (No) 38.2 | 40.0 | 334 406 442 348 352
Sum + (Yes) 565 | 52.7 | 571 57.8 504 624 60.4
Yes, the same as since the pandemic 287 | 23.7 284 295 31.0
Yes, even more than since the pandemic | 27.8 | 29.0 220 329 294
Don't know 53 | 7.3 54 28 43
Total 100%
Mean 26 | 26 26 27 HEYHWPXN 28
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Public opinion poll in the Western Balkans - TELECOM October 2020

If you have been using more online services since the corona virus pandemic, could you imagine continuing to use them in
the future, even if not necessary? - Shopping

Base: Those who have used online services for shopping more since the pandemic began (19% of target population)

Total Count
(3]
2 &5 g
s &5 o 2 ]
- N 3 g 3 2
S 85 & S 58 &
< @I ¥ =S zZ= o
N 1184 | 254 148 211 165 238 168
N unw 1285 | 287
No, much less than since the pandemic 12.3 ’m .
No, a bit less than since the pandemic 16.5 | 19.2 146
Sum - (No) 28.8 ‘ 24.0
Sum + (Yes) 65.3 70.0
Yes, the same as since the pandemic 34.5
Yes, even more than since the pandemic | 30.8 | 25.8
Don't know 6.1
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Public opinion poll in the Western Balkans - TELECOM October 2020

If you have been using more online services since the corona virus pandemic, could you imagine continuing to use them in
the future, even if not necessary? - Entertainment (movies, music)

Base: Those who have used online services for entertainment more since the pandemic began (38% of target population)

Total Count
@ o
2 5 g
© 28) o qc" _8
= .0 > [J] °
5 38 § 5 g% =
I o €& = 2= &
N 2309 | 375 329 481 402 369 353
N unw 2408 331 483 402 434 343

No, much less than since the pandemic 13.8 10.5 10.0  11.8
No, a bit less than since the pandemic 17.8 | 18.8 185 17.7 | 15.6
Sum - (No) 316 | 364  28.0 33.0 357 277 274
Sum + (Yes) 65.0 67.1 658 | 61.0 695 712
Yes, the same as since the pandemic 40.9 446 423

Yes, even more than since the pandemic | 24.1 | 22.2 27.2

Don't know 3.4 4.9 1.2
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Public opinion poll in the Western Balkans - TELECOM October 2020
If you have been using more online services since the corona virus pandemic, could you imagine continuing to use them in
the future, even if not necessary? - Social Contacts (social networks, calling)

Base: Those who have used online services for social contacts more since the pandemic began (43% of target population)

Total Count
[0]
2 &5 g
2 sp ¢ £ 5§ 4
< m T 2 b= Z= 1%}
N 2604 | 434 362 663 394 397 354
N unw 2733 | 472 366 660 405 465 365
No, much less than since the pandemic 13.7 | 16.7  11.6 mlm 10.7 134
No, a bit less than since the pandemic 16.7 | 15.1 15.4 | 14.7 | 195 145
Sum - (No) 304 | 31.8 | 34.2 30.1 | 27.9
Sum + (Yes) 67.0 | 62.3  62.8 59.4  68.1 70.2
Yes, the same as since the pandemic 417 | 38.3 | 448 420 40.7 416 430
Yes, even more than since the pandemic | 25.4 | 24.0 26.5 27.2
Don't know 25 RN 30 lEN 25 18 19
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Public opinion poll in the Western Balkans - TELECOM October 2020

If you have been using more online services since the corona virus pandemic, could you imagine continuing to use them in
the future, even if not necessary? - Information (social media, conventional media online)

Base: Those who have used online services for information more since the pandemic began (42% of target population)

Total Count
2§ &5 g

s 8% 2 § _8 o

< @I ¥ =S zZ= o
N 2575 | 429 347 651 423 362 363
N unw 2688 429 370
No, much less than since the pandemic 10.9 . 7.5 8.8
No, a bit less than since the pandemic 148 | 15.3 156 14.0 144 1509
Sum - (No) 25.7 ‘ 23.6 219 247
Sum + (Yes) 71.2 76.7 757 645  74.0 | 739
Yes, the same as since the pandemic 46.3 425 457 | 477
Yes, even more than since the pandemic bWl 190 33.1 [118:8 LK
Don't know . . 3.2 0.8 . .
Total 100%
Mean . . 2.9 3.0 2.7
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Public opinion poll in the Western Balkans - TELECOM

October 2020

If you have been using more online services since the corona virus pandemic, could you imagine continuing to use them in

the future, even if not necessary? - Administration (permits, tickets)

Base: Those who have used online service for administration more since the pandemic began (14% of target population)

Total Count
[0]
2 &5 g

2 sp ¢ £ 5§ 4

< m T 2 b= Z= 1%}
N 874 | 376 63 66 113 156 100
N unw 983 | 414 68 80 129 182 110
No, much less than since the pandemic | 15.6 | 19.4 = 7.4 19.5 10.5
No, a bit less than since the pandemic 159 | 17.3 156 242 15.0 14.9 8.1
Sum - (No) 315 | 36.7 | 23.0 34.4
Sum + (Yes) 629 | 56.6 71.2 487 57.4 75.3
Yes, the same as since the pandemic 32.2 | 30.4 18.5 | 322 | 27.2 | 389
Yes, even more than since the pandemic | 30.7 | 26.2 30.2 252 36.3
Don't know 56 | 6.8 58 82 29 62
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Public opinion poll in the Western Balkans - TELECOM October 2020

To what extent the following aspect present the obstacles in using online services for work, education, shopping or
entertainment in your household? - Total

Somewhat of|
an obstacle
Major
obstacle

Don't know

Availability of Internet lﬁlﬂ
Speed of Internet lﬁlﬂ
Lack of sufficient of adequate end user devices (Computer, cell phone, tablet) lﬁlﬂ

Lack of sufficient knowledge of use
Quality of the online options
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Public opinion poll in the Western Balkans - TELECOM October 2020
To what extent the following aspect present the obstacles in using online services for work, education, shopping or
entertainment in your household? - Albania

Not an
obstacle
obstacle
Don't know

Somewhat of|
Major

an obstacle

|
Availability of Internet Rl 3 20.5 | 30.9 | 18.2
Speed of Internet 309 264 27.8 14.9
Lack of sufficient of adequate end user devices (Computer, cell phone, tablet 37.5 279 145
Lack of sufficient knowledge of use 36.0 26.3 235 14.2
Quality of the online options 35.0 mgﬂ 16.1

To what extent the following aspect present the obstacles in using online services for work, education, shopping or
entertainment in your household? - Bosnia and Herzegovina
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Availability of Internet 1004

Speed of Internet .I:I:z.

Lack of sufficient of adequate end user devices (Computer, cell phone, tablet 1004
Lack of sufficient knowledge of use 1004
Quality of the online options 1004 | 66.2 15.4
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To what extent the following aspect present the obstacles in using online services for work, education, shopping or
entertainment in your household? - Kosovo

obstacle
Somewhat of
an obstacle
Major

Don't know

Availability of Internet

Speed of Internet 1047 . 28.2
Lack of sufficient of adequate end user devices (Computer, cell phone, tablet) ERI0ZY . 26.1 m
Lack of sufficient knowledge of use 1047 ) 27.7 9.9
Quality of the online options 1047 9 281
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Public opinion poll in the Western Balkans - TELECOM October 2020
To what extent the following aspect present the obstacles in using online services for work, education, shopping or
entertainment in your household? - Montenegro

Somewhat of|
an obstacle
Don't know

obstacle

Not an
obstacle

Major

614 182 12.7 7.7

Lack of sufficient knowledge of use m

Quality of the online options 57.3 20.0 121

To what extent the following aspect present the obstacles in using online services for work, education, shopping or
entertainment in your household? - North Macedonia

Availability of Internet
Speed of Internet
Lack of sufficient of adequate end user devices (Computer, cell phone, tablet
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Lack of sufficient knowledge of use
Quality of the online options

To what extent the following aspect present the obstacles in using online services for work, education, shopping or
entertainment in your household? - Serbia

Somewhat of
an obstacle
Don't know

Availability of Internet
Speed of Internet

Lack of sufficient of adequate end user devices (Computer, cell phone, tablet) .l:ﬂ:l

2
o
<
S
[}
-]
[}
7

Lack of sufficient knowledge of use
Quality of the online options
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Public opinion poll in the Western Balkans - TELECOM

October 2020

To what extent the following aspect present the obstacles in using online services for work, education, shopping or
entertainment in your household? - Availability of Internet

Base: Total target population

Total Count
2§ 5 ¢
© © 8) o qc" _8
= o] > [9] ©
5 38 &8 5 §f ¢
I ot ¢ = 2= &
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115 | 1005 1004 1047 1019 1030 1010
sig
Not an obstacle 58.3 56.0 IEXH 558 P
Somewhat of an obstacle 17.5 11.5
Major obstacle 13.9 IR 146 118  11.7 EN
Don't know 10.3 96 HEENEXE 105 96
Not an obstacle 58.3 56.0 XM 55.8
Somewhat of an obstacle + major obstacle | 514 | 20.0 | 36.7 | 26.5 BEEN
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Public opinion poll in the Western Balkans - TELECOM October 2020
To what extent the following aspect present the obstacles in using online services for work, education, shopping or
entertainment in your household? - Speed of Internet

Base: Total target population

Total Count
® o
2% 5 g
© 2 8) o qc" _8
= .0 > Q o
5 38 &8 5 §§ ¢
I ot ¢ = 2= &
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115 | 1005 1004 = 1047 1019 1030 1010
sig
Not an obstacle 50.7 51.3 539 | 46.5 KK
Somewhat of an obstacle 241 | 264 225 22.9 16.1
Major obstacle 15.1 IEEEEENE 139 172 135 BEK
Don't know 10.1 101 M 114 115
Not an obstacle 50.7 51.3 539 46.5 IEE
Somewhat of an obstacle + major obstacle | 39.2 421 | 401 421 W
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Public opinion poll in the Western Balkans - TELECOM October 2020

To what extent the following aspect present the obstacles in using online services for work, education, shopping or
entertainment in your household? - Lack of sufficient of adequate end user devices (Computer, cell phone, tablet)

Base: Total target population

Total Count
(3]
2 5 ¢

s o5 o 2 ]

< 2 N 3 2 £ ® 2

S %8s 8 5 §& B

< mT ¥ = z= n
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115 | 1005 1004 1047 1019 1030 1010
sig
Not an obstacle 55.5
Somewhat of an obstacle 18.5 | 20.2 18.2
Major obstacle 15.7 )
Don't know 10.3 10.7 AN 102 106
Not an obstacle 55.5 70.9
Somewhat of an obstacle + major obstacle | 34.2 30.8
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Public opinion poll in the Western Balkans - TELECOM October 2020

To what extent the following aspect present the obstacles in using online services for work, education, shopping or
entertainment in your household? - Lack of sufficient knowledge of use

Base: Total target population

Total Count
[]
2 5 <

s 55 o 2 ]

< 2 N 3 2 £ ® 2

S 2%s 8 5 §& B

< mT ¥ = zZ= n
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115 | 1005 1004 1047 1019 1030 1010
sig
Not an obstacle 51.2
Somewhat of an obstacle 22.6 22.6
Major obstacle 16.1 17.9 184
Don't know 10.1 107 = 9.9 96 11.1
Not an obstacle 51.2 54.5
Somewhat of an obstacle + major obstacle 40.5
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Public opinion poll in the Western Balkans - TELECOM October 2020
To what extent the following aspect present the obstacles in using online services for work, education, shopping or
entertainment in your household? - Quality of the online options

Base: Total target population

Total Count
© o
B< SN
© 2 8) o qc" _8
= .0 > Q o
5 38 &8 5 §§ ¢
I ®8f ¥ = 2= &
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115 | 1005 1004 1047 1019 1030 1010
sig
Not an obstacle 52.0
Somewhat of an obstacle 21.8 20.0
Major obstacle 12.3 11.9 | 12.1 )
Don't know 13.9 | 161 135 14.1 13.7  15.8
Not an obstacle 52.0 61.4
Somewhat of an obstacle + major obstacle | 34.0 32.1 22.9
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Public opinion poll in the Western Balkans - TELECOM October 2020

Which device are you mostly using for the following digital activities during the pandemic? - Total

Work (working from home

Shopping WLIPll 6.6 | 22.6 4.1 .
Entertainment (movies, music) l@ 10.9 | 311 6.2 | 60.5 | 12.4
Social Contacts (social networks, calling) .!El 49 | 13.6 44 | 84.6 7.2
Information (social media, conventional media online) IE:I 6.2 | 16.1 45 | 81.9 7.8

Administration (permits, tickets . 50.0 | 28.2
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Public opinion poll in the Western Balkans - TELECOM October 2020

Which device are you mostly using for the following digital activities during the pandemic? - Albania

Desktop
computer
computer

Laptop

Education (online learning for school or university) IEE 14.3 . . . g

Work (working from home) .3'. 10.4 | 28.0 9.2 | 324 | 28.7
Shopping 608 21.8 6.2 478 233
Entertainment (movies, music 692 58 23.2 80 519 18.6
Social Contacts (social networks, calling) Eﬂ 3.7 | 13.3 67.0 | 15.4
Information (social media, conventional media online) nll 3.3 | 164 4.0 | 65.2 | 15.2

Administration (permits, tickets ; 56.6 19.0

Which device are you mostly using for the following digital activities during the pandemic? - Bosnia and Herzegovina

Desktop
computer
Laptop
computer

Education (online learning for school or university) EI’
Work (working from home) E{B 13.9 | 58.0 42 | 36.5 | 17.6

Shopping 16.6
Entertainment (movies, music . 624 104
Social Contacts (social networks, calling) m 6.3 | 16.8 4.8 | 90.7 4.7
Information (social media, conventional media online) ﬁ:il 7.7 | 20.4 87.0 6.0
Administration (permits, tickets) EE’ 6.6 | 23.7 479 | 35.5

Which device are you mostly using for the following digital activities during the pandemic? - Kosovo

S S %

2 QE £

=] =]

a2 62 B =g =

§ 58 8 82 §

o 4d0 [ =0 a
Education (online learning for school or university) .E!:l .5 4.

Work (working from home) Ezl 43.2 426 | 39.3
Shopping .m WKl 15.5 05| 68.6 WL
Entertainment (movies, music) ﬂg 15.8 8.9

Social Contacts (social networks, calling) Eﬂl 1.1 | 10.6 90.1 5.3
Information (social media, conventional media online) EEB 0.9 8.9 89.4 6.1
Administration (permits, tickets 3.3 157 3.3 WAKREEES)
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Public opinion poll in the Western Balkans - TELECOM October 2020

Which device are you mostly using for the following digital activities during the pandemic? - Montenegro

S S %
8% o% £
=] =]

€2 ca & =22 =«

o —
8§ 85 8 22 §
-4 Qo 40 [ =0 (=]

Education (online learning for school or university) l33:l 12.4 8.

Work (working from home) lﬂ:l 16.0 | 46.7 36.3 | 19.8

Shopping | 453 | 6.7 8 47 641 EEB

Entertainment (movies, music) m 13.2 | 35.0 54.3
Social Contacts (social networks, calling) EEI 4.2 | 111 90.0 6.0

Information (social media, conventional media online) EEI 6.0 | 14.7 86.7 6.5

Administration (permits, tickets 8.1 | 25.8 Xl 55.6 | 21.0

Which device are you mostly using for the following digital activities during the pandemic? - North Macedonia

Education (online learning for school or university) Eﬂ:l
Work (working from home) EEZI
Shopping .Eﬂ
Entertainment (movies, music) lﬂl
Social Contacts (social networks, calling) En
Information (social media, conventional media online) lﬂl

Administration (permits, tickets

Education (online learning for school or university) Eﬂ 9.9 | 404 | 18.3

Entertainment (movies, music

Social Contacts (social networks, calling) E}: 12.0 | 19.0
Information (social media, conventional media online) ﬂl:l 16.5 | 24.0

Administration (permits, tickets
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Public opinion poll in the Western Balkans - TELECOM October 2020

Which device are you mostly using for the following digital activities during the pandemic? - Education (online learning for
school or university)

Multiple answers; Base: Those who use online service for education (59% of target population)

Total Count
© o
2 > 2
© 28) o qc" _8
= .0 > Q o
5 g8 8 § §§ ¢
I 8 £ = 2= &
N 3606 | 692 518 630 660 560 547
N unw 3709 | 732 524 634 672 613 534
Mobile phone 50.2 53.3
Laptop computer | 43.0 433 414 }
Desktop computer | 15.7 | 14.3  18.6 15.6
Tablet 87 | 9.8 86 81 99
Don't know 16.6 13.4 143 155 136  18.3
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Public opinion poll in the Western Balkans - TELECOM

October 2020

Which device are you mostly using for the following digital activities during the pandemic? - Work (working from home)

Multiple answers; Base: Those who use online service for work (42% of target population)

Ipsos Strategic Marketing for the European Fund for the Balkans

Total Count
© o
2 > 2
© 28) o qc" _8
= .0 > Q o
5 88 8§ § 5§ ¢
I 8 £ = 2= &
N 2584 | 611 385 324 460 394 411
N unw 2794 | 674 382 338 509 457 434
Laptop computer 43.6 WAKUREGENON 43.2 46.7 43.0 BElR
Mobile phone 345 | 324 365 36.3  38.0 K
Desktop computer | 12.9 | 10.4  13.9 16.0 23.8
Tablet 5.3 42 29 6.8 3.1
Don't know 25.0 | 28.7 [EEEBIEEERNEENNEEN 26.6
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Public opinion poll in the Western Balkans - TELECOM October 2020
Which device are you mostly using for the following digital activities during the pandemic? - Shopping

Multiple answers; Base: Those who use online service for shopping (48% of target population)

Total Count
© o

23 > 2

© 2 8) o qc" _8
= .0 > Q o
5 88 8§ § 5§ ¢
I 8 £ = 2= &
N 2012 | 608 402 457 453 497 494
N unw 3138 | 668 409 484 491 585 501
Mobile phone 62.8 65.7 68.6 64.1 61.8
Laptop computer | 22.6 25.3 21.7 BEEINIERE
Desktop computer | 6.6 [IZENEEFIENEN 6.7 16.3
Tablet 4.1 49 A 47 55
Don't know 19.2 16.6 19.6 17.0
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Public opinion poll in the Western Balkans - TELECOM

October 2020

Which device are you mostly using for the following digital activities during the pandemic? - Entertainment (movies, music)

Multiple answers; Base: Those who use online service for entertainment (69% of target population)

[]
B 5

T a2 o 2 S

§ % ¢ £ €8 5

Ee] ol o o o8 o)

< oI ¥ = 2= o
N 4225 | 692 646 742 772 674 699
N unw 4420 763
Mobile phone 60.5 . 81.1 . 59.9
Laptop computer | 31.1 31.4
Desktop computer | 10.9 10.7 13.2
Tablet 6.2 | 8.0 5.7
Don't know 12.4 10.4 JIEEN 135 10.6
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Public opinion poll in the Western Balkans - TELECOM

October 2020

Which device are you mostly using for the following digital activities during the pandemic? - Social Contacts (social

Multiple answers; Base: Those who use online service for social contacts (76% of target population)

networks, calling)

Ipsos Strategic Marketing for the European Fund for the Balkans

Total Count
© o
23 > 2
© 28) o qc" _8
= .0 > Q o
5 g8 8 § §§ ¢
I 8 £ = 2= &
N 4659 | 735 723 944 789 733 736
N unw 4844 | 786 727 959 812 819 741
Mobile phone 84.6 90.7 901  90.0 86.1  82.1
Laptop computer | 13.6 | 13.3 JEFERENENEEN 12.2
Desktop computer | 4.9 | 37 6.3 42 35
Tablet 44 | 54 48 44 29
Don't know 7.2 6.0 7.5
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Public opinion poll in the Western Balkans - TELECOM October 2020

Which device are you mostly using for the following digital activities during the pandemic? - Information (social media,
conventional media online)

Multiple answers; Base: Those who use online service for information (74% of target population)

Total Count
© o
23 5 g

T oo 9 e S| &

§ e & £ £8 =

s 8s 8 S o668 @®

< mT X = zZ= (2]
N 4530 | 714 701 933 789 654 740
N unw 4724 | 769 707 951 813 744 740
Mobile phone 81.9 87.0 86.7 826 77.8

Laptop computer 16.1

AN 147 142
7.7

Desktop computer | 6.2 ) [ 0.9 B
Tablet 45 | 4.0 45 34

6.0 6.1 6.5 BN 80

Don't know 7.8

Ipsos Strategic Marketing for the European Fund for the Balkans 129



Public opinion poll in the Western Balkans - TELECOM

October 2020

Which device are you mostly using for the following digital activities during the pandemic? - Administration (permits, tickets)

Multiple answers; Base: Those who use online service for administration (39% of target population)

2§ 5 g

o a9 0 2 S
§ 58 & £ g8 3
2 o0 o] o o8 [}
< mT X = Z= (2]
N 2389 | 664 326 220 399 355 425
N unw 2570 | 724 318 243 442 407 436
Mobile phone 50.0 47.9 55.6 54.7 | 46.9
Laptop computer | 22.2 23.7 258 202 N
Desktop computer | 7.9 6.6 8.1 )
Tablet 50 | 46 69 33 56 37 55
Don't know 28.2 257 265
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Public opinion poll in the Western Balkans - TELECOM October 2020
Are you satisfied with the online services provided during the pandemic in the following fields? - Total

Do not use this
online service

Information about the pandemic (such as apps) lﬁlﬂ
Online Education (such as Zoom/MsTeams/Google Classroom/ other) lﬁlﬂ
Government Support (such as financial support and hardship assistance) .ﬁlﬂ

Medical support
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Public opinion poll in the Western Balkans - TELECOM October 2020
Are you satisfied with the online services provided during the pandemic in the following fields? - Albania

Do not use this
online service

Information about the pandemic (such as apps) .I:I:B
Online Education (such as Zoom/MsTeams/Google Classroom/ other) .I:I:B
Government Support (such as financial support and hardship assistance) .I:I:B

Do not use this
online service

Information about the pandemic (such as apps) .I:I:Z.
Online Education (such as Zoom/MsTeams/Google Classroom/ other) .I:I:ZI
Government Support (such as financial support and hardship assistance) .I:I:Z. .
Employer support for work from home (such as infrastructure, regulation, child benefits) .I:I:ZI 13.7
Medical support .I:I:Z. .

Are you satisfied with the online services provided during the pandemic in the following fields? - Kosovo

Do not use this
online service

Information about the pandemic (such as apps) .I:Zﬂ
Online Education (such as Zoom/MsTeams/Google Classroom/ other) .I:Zﬂ

Government Support (such as financial support and hardship assistance

Employer support for work from home (such as infrastructure, regulation, child benefits) .I:Zﬂ
_Medicalsupport. ... EUA

Medical support
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Public opinion poll in the Western Balkans - TELECOM October 2020
Are you satisfied with the online services provided during the pandemic in the following fields? - Montenegro

Do not use this
online service

Information about the pandemic (such as apps) .l:iEl
Online Education (such as Zoom/MsTeams/Google Classroom/ other) .l:iEl
Government Support (such as financial support and hardship assistance) .I:IEI
13.5

31.5 141

Do not use this
online service

Information about the pandemic (such as apps) .l:ﬂ:l
Online Education (such as Zoom/MsTeams/Google Classroom/ other) .I:E:l
Government Support (such as financial support and hardship assistance) .l:ﬂ:l

Information about the pandemic (such as apps) .I:“:l
Online Education (such as Zoom/MsTeams/Google Classroom/ other) .l:ﬂ:l
Government Support (such as financial support and hardship assistance) .I:“:l
Employer support for work from home (such as infrastructure, regulation, child benefits) .l:ﬂ:l 16.5
Medical support .I:“:l .
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Public opinion poll in the Western Balkans - TELECOM October 2020

Are you satisfied with the online services provided during the pandemic in the following fields? - Information about the
pandemic (such as apps)

Base: Total target population

Total Count
2E 5 2
© x 8) o qc" _8
= = D > 9 .
§ g 8 5 £& =
< m T N4 = z= ]
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115 | 1005 1004 1047 1019 1030 1010
sig
Yes 41.9 37.2 42.6 52.6 53.9 .
No 11.6 1.0 EENEEEN 113

Do not use this online service | 40.2 Fl 402
Don't know . ) 6.2 6.1
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Public opinion poll in the Western Balkans - TELECOM October 2020
Are you satisfied with the online services provided during the pandemic in the following fields? - Online Education (such as
Zoom/MsTeams/Google Classroom/ other)

Base: Total target population

Total Count
©
2 5 ¢
s 85 o g S
c = ﬂl) <>> 9 o 8 g
3 g5 3 S 58 &
<C m I X = Z= n
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115 | 1005 1004 1047 1019 1030 1010
sig
Yes 33.2 .
No 11.6 Ol 67 | 91|

Do not use this online service | 49.2 46.7
Don't know 6.1 5.8
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Public opinion poll in the Western Balkans - TELECOM

October 2020

Are you satisfied with the online services provided during the pandemic in the following fields? - Government Support (such
as financial support and hardship assistance)

Base: Total target population

Total Count
© o
- g =

© 2 8) o qc" _8

§ 8 ¢ £ g8 &

S 83 8 S S ® 5

< mT ¥4 = zZ= n
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115 | 1005 1004 1047 1019 1030 1010
sig
Yes 17.7 . 16.1 18.3 .
No 25.1 26.7 225
Do not use this online service | 51.3 51.7 55.3
Don't know 6.0 6.8 53
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Public opinion poll in the Western Balkans - TELECOM October 2020
Are you satisfied with the online services provided during the pandemic in the following fields? - Employer support for work
from home (such as infrastructure, regulation, child benefits)

Base: Total target population

Total Count|
© o
- g =
© 28) o qc" _8
= .0 > Q o
5 88 8§ 5 §f ¢
T ot ¢ = 2= &
N 6115 | 1005 = 1004 1047 1019 1030 1010
N unw 6115 | 1005 = 1004 1047 1019 1030 1010
sig
Yes 14.8 145 | 153
No 17.0 : | 201 | 135 |IEEE
Do not use this online service | 62.3 ) 64.0 64.2
Don't know |98 K 57 :
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Public opinion poll in the Western Balkans - TELECOM

October 2020

Are you satisfied with the online services provided during the pandemic in the following fields? - Medical support

Base: Total target population

Total Count
© o
2§ S

© oS o 2 S| &

§ ©8 & £ £8% 3

S <) 3 S G 53

< mT ¥ = z= »
N 6115 | 1005 1004 1047 1019 1030 1010
N unw 6115 | 1005 1004 1047 1019 1030 1010
sig
Yes 19.9 31. .
No 20.5 19.8 18.4
Do not use this online service | 54.2 581  51.0

Don't know

5.4

5.1 5.7
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Public opinion poll in the Western Balkans - TELECOM October 2020

Are you satisfied with the online services provided during the pandemic in the following fields? - Total

Information about the pandemic (such as apps) E}E
Online Education (such as Zoom/MsTeams/Google Classroom/ other) EII:E.
Government Support (such as financial support and hardship assistance) E}]l

ort for work from home (such as infrastructure, regulation, child benefits
Medical support
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Public opinion poll in the Western Balkans - TELECOM October 2020

Are you satisfied with the online services provided during the pandemic in the following fields? - Albania

Information about the pandemic (such as apps) lﬂZl
Online Education (such as Zoom/MsTeams/Google Classroom/ other) .3“
Government Support (such as financial support and hardship assistance) IZE 100%

Employer support for work from home (such as infrastructure, regulation, child benefits
Medical support

Information about the pandemic (such as apps) lﬂ:il
Online Education (such as Zoom/MsTeams/Google Classroom/ other) IIEI

Government Support (such as financial support and hardship assistance
Employer support for work from home (such as infrastructure, regulation, child benefits

Information about the pandemic (such as apps) lﬂﬂ’
Online Education (such as Zoom/MsTeams/Google Classroom/ other) l[ﬂ
Government Support (such as financial support and hardship assistance) E:}’

Medical support
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Public opinion poll in the Western Balkans - TELECOM October 2020

Are you satisfied with the online services provided during the pandemic in the following fields? - Montenegro

Information about the pandemic (such as apps) IE
Online Education (such as Zoom/MsTeams/Google Classroom/ other) En

Government Support (such as financial support and hardship assistance
Employer support for work from home (such as infrastructure, regulation, child benefits
Medical support

Information about the pandemic (such as apps) -488
Online Education (such as Zoom/MsTeams/Google Classroom/ other) EEI
Government Support (such as financial support and hardship assistance) Eﬁ’

o
P-4

Information about the pandemic (such as apps 24.3 | 15.5

299 174

30.0

Medical support
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Public opinion poll in the Western Balkans - TELECOM October 2020

Are you satisfied with the online services provided during the pandemic in the following fields? - Information about the
pandemic (such as apps)

Base: Those who use online services for information about the pandemic during the pandemic (60% of target population)

Total Count
© o
2 1<) 2

S a3 o 2 S| o

s =8 2 £ £8 =3

s 8s B S 68 ®

< m I X = Z= n
N 3655 | 664 601 666 652 488 584
N unw 3754 | 690 601 683 661 526 593
sig
Yes 70.1 71.2 IEEAEIEE ;
No 19.4 6 IEXN 141 938|239
Don't know El 104 12.9
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Public opinion poll in the Western Balkans - TELECOM October 2020
Are you satisfied with the online services provided during the pandemic in the following fields? - Online Education (such as
Zoom/MsTeams/Google Classroom/ other)

Base: Those who use online services for online education during the pandemic (51% of target population)

Total Count
© o
2 5
© 28) o qc" _8
= .0 > Q o
5 g8 8 5 §§ ¢
I 8 £ = 2= &
N 3109 | 613 449 482 543 519 504
N unw 3176 | 644 444 507 537 548 496
sig
Yes 65.3 H 63.0 IAAEAD }
No 227 B 24.1 24.9
Don't know El 129 12.3
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Public opinion poll in the Western Balkans - TELECOM October 2020
Are you satisfied with the online services provided during the pandemic in the following fields? - Government Support (such
as financial support and hardship assistance)

Base: Those who use online services for government support during the pandemic (49% of target population)

Total Count
2E 5
© 28) o qc" _8
= .0 > Q o
5 g8 8 5 §§ ¢
I 8 £ = 2= &
N 2981 | 647 426 506 455 386 561
N unw 3019 | 668 419 525 451 397 559
sig
Yes 36.2 | 324 33.4 }
No 514 | 53.2 50.3 | 52.6
Don't know 14.4 14.1
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Public opinion poll in the Western Balkans - TELECOM October 2020
Are you satisfied with the online services provided during the pandemic in the following fields? - Employer support for work
from home (such as infrastructure, regulation, child benefits)

Base: Those who use online services for employer support for work from home during the pandemic (38% of target population)

Total Count
© o
23 > 2
g °d o 2 S| o
§ e & £ £8 =
s 8s & S o668 @®
< mT X = zZ= (2]
N 2302 | 542 376 377 334 311 362
N unw 2418 | 579 371 400 357 329 382
sig
Yes 39.2 | 37.1 365 :
No 452 | 447 479 411 | 522
Don't know 15.6 12.3
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Public opinion poll in the Western Balkans - TELECOM October 2020

Are you satisfied with the online services provided during the pandemic in the following fields? - Medical support

Base: Those who use online services for medical support during the pandemic (46% of target population)

Total Count
© o
23 > 2

S a3 o 2 S| o

S 8% & £ £8% =

s 8s & S o668 @®

< mT X = Z= (2]
N 2802 | 604 412 439 499 368 @481
N unw 2874 | 631 405 464 506 386 482
sig
Yes 435 | 38.2  39.2 IHNNYEEEN 48.0
No 448 | 464 484 51.4 B
Don'tknow | 11.7 PR 30| 69159 | 165
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Public opinion poll in the Western Balkans - TELECOM October 2020

In case you have children, attending school or university in your household, did they use digital content for teach and if so
what? - Total

| do not have children
university in household

attending school or

3
]
<
x
>
[
o
a

Use of a digital platform for live teaching / distance learning (such as Zoom) lﬁlﬂ
Teacher only sent instructions and assignments and the children prepared themselves on their own (self learning) lﬁlﬂ
No digital content (alternative such as textbooks, TV school program) lﬁlﬂ
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Public opinion poll in the Western Balkans - TELECOM October 2020

In case you have children, attending school or university in your household, did they use digital content for teach and if so
what? - Albania

°
c ©
[
S5 %
=3 3
582
Py L
>9c
T ” 3
o2 o
= £ c
og & X
c [ =
n ° 052 S
z s =z 32%5 2
Use of a digital platform for live teaching / distance learning (such as Zoom 1005 | 22.8 | 20.6 47.2 9.5
Teacher only sent instructions and assignments and the children prepared themselves on their own (self learning 1005 | 22.6 | 18.7 49.6 9.0
No digital content (alternative such as textbooks, TV school program 1005 | 20.8  21.1 48.2 9.8

In case you have children, attending school or university in your household, did they use digital content for teach and if so
what? - Bosnia and Herzegovina

| do not have children
university in household

attending school or

3
[}
<
x
>
[
o
a

Use of a digital platform for live teaching / distance learning (such as Zoom) .I:I:Z.
Teacher only sent instructions and assignments and the children prepared themselves on their own (self learning) .[:I:ZI
No digital content (alternative such as textbooks, TV school program) .I:I:Z.
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Public opinion poll in the Western Balkans - TELECOM October 2020

In case you have children, attending school or university in your household, did they use digital content for teach and if so
what? - Kosovo

°
c ©
8.5
S5 %
=3 3
582
Py L
>0
2 3
29z 3
FERIEE
Sco x
7] o ‘d‘) -
z > 2 3%5 &8
Use of a digital platform for live teaching / distance learning (such as Zoom 1047 | 51.5 m 40.2 1.4
Teacher only sent instructions and assignments and the children prepared themselves on their own (self learning 1047 | 471  10.8 40.4 1.7
No digital content (alternative such as textbooks, TV school program 1047 | 48.4 9.6 404 1.6

In case you have children, attending school or university in your household, did they use digital content for teach and if so
what? - Montenegro

g school or

z
[<]
K=
[
(7]
=]
o
K=
£
2
2
[
2
c
=

| do not have children

Don't know

£
k=]
c
]
k=
©
0.

Use of a digital platform for live teaching / distance learning (such as Zoom) .I:IEI
Teacher only sent instructions and assignments and the children prepared themselves on their own (self learning) .l:iEl
No digital content (alternative such as textbooks, TV school program) .I:iEl
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Public opinion poll in the Western Balkans - TELECOM October 2020
In case you have children, attending school or university in your household, did they use digital content for teach and if so
what? - North Macedonia

| do not have children
university in household

attending school or

3
]
<
x
>
[
o
a

Use of a digital platform for live teaching / distance learning (such as Zoom) .I:H:l
Teacher only sent instructions and assignments and the children prepared themselves on their own (self learning) .[:H:l
No digital content (alternative such as textbooks, TV school program) .I:H:l

In case you have children, attending school or university in your household, did they use digital content for teach and if so
what? - Serbia
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In case you have children, attending school or university in your household, did they use digital content for teach and if so

what? - Use of a digital platform for live teaching / distance learning (such as Zoom)
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In case you have children, attending school or university in your household, did they use digital content for teach and if so
what? - Teacher only sent instructions and assignments and the children prepared themselves on their own (self learning)

Base: Total target population
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Yes 30.7 . .
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I do not have children attending school or university in household | 50.8 | 49.6 51.8  49.2
Don't know . ) 5.9 6.7
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In case you have children, attending school or university in your household, did they use digital content for teach and if so

what? - No digital content (alternative such as textbooks, TV school program)

Base: Total target population
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In case you have children, attending school or university in your household, did they use digital content for teach and if so
what? - Total

Don't know

Use of a digital platform for live teaching / distance learning (such as Zoom) Eﬂz.
Teacher only sent instructions and assignments and the children prepared themselves on their own (self learning) E}:I:El
No digital content (alternative such as textbooks, TV school program) E}:iﬂ
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In case you have children, attending school or university in your household, did they use digital content for teach and if so
what? - Albania
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= £ 2 3

Use of a digital platform for live teaching / distance learning (such as Zoom 531 | 431 39.0  17.9
Teacher only sent instructions and assignments and the children prepared themselves on their own (self learning 506 | 45.0 37.2 17.9
No digital content (alternative such as textbooks, TV school program 521 | 40.2  40.8 19.0

In case you have children, attending school or university in your household, did they use digital content for teach and if so
what? - Bosnia and Herzegovina

Don't know

Use of a digital platform for live teaching / distance learning (such as Zoom) IIEI
Teacher only sent instructions and assignments and the children prepared themselves on their own (self learning) .El
No digital content (alternative such as textbooks, TV school program) lﬂ:l

In case you have children, attending school or university in your household, did they use digital content for teach and if so
what? - Kosovo
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z| 2 2 @4
Use of a digital platform for live teaching / distance learning (such as Zoom 626 | 86.1 2.4
Teacher only sent instructions and assignments and the children prepared themselves on their own (self learning 624 | 79.1 | 18.1 2.8
No digital content (alternative such as textbooks, TV school program 624 | 81.2  16.1 2.7
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In case you have children, attending school or university in your household, did they use digital content for teach and if so
what? - Montenegro

Don't know

Use of a digital platform for live teaching / distance learning (such as Zoom) E:B
Teacher only sent instructions and assignments and the children prepared themselves on their own (self learning) .E]l

In case you have children, attending school or university in your household, did they use digital content for teach and if so
what? - North Macedonia

Don't know

Use of a digital platform for live teaching / distance learning (such as Zoom) Eﬂ
Teacher only sent instructions and assignments and the children prepared themselves on their own (self learning) EI
No digital content (alternative such as textbooks, TV school program) EEI

In case you have children, attending school or university in your household, did they use digital content for teach and if so
what? - Serbia

Don't know

Use of a digital platform for live teaching / distance learning (such as Zoom) .E:l
Teacher only sent instructions and assignments and the children prepared themselves on their own (self learning) l!n
No digital content (alternative such as textbooks, TV school program) .!n
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In case you have children, attending school or university in your household, did they use digital content for teach and if so
what? - Use of a digital platform for live teaching / distance learning (such as Zoom)

Base: Those who have children attending school or university in household (50% of target population)
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In case you have children, attending school or university in your household, did they use digital content for teach and if so
what? - Teacher only sent instructions and assignments and the children prepared themselves on their own (self learning)

Base: Those who have children attending school or university in household (49% of target population)
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In case you have children, attending school or university in your household, did they use digital content for teach and if so

what? - No digital content (alternative such as textbooks, TV school program)

Base: Those who have children attending school or university in household (49% of target population)

Don't know
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In your opinion for quality learning and acquisition of knowledge, it is necessary for a student to have:

Base: Total target population

Total Count
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Don't know/Refuse to answer . 18.3 K 10.2
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DEMOGRAPHY
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Public opinion poll in the Western Balkan s

Base: Total target population

Your gender?

Total Count
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Male 49.0 496 488 494 | 487 497 476
Female | 51.0 504 512 506 513 503 524

Total 100%
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Age
Base: Total target population
Total Count
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Education - last COMPLETED school:

Base: Total target population

Total Count
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Did not finish primary school 4.0 4.7 4.7 4.3 3.1 3.1 3.8
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Did not finish high school (abandoned it before finishing) 2.3 . . 1.6
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Did not finish college (abandoned it before finishing) 1.2 o IENFIEEE 6
Finished college 3.9 32 45 49
Finished university 15.3 15.2 16.6 = 13.3
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Type of settlement

Base: Total target population

Total Count

2§ 5 2
© 28) o qc" _8
= .0 > Q o
5 88 § £ 5§ ¢
= @t ¢ = 2= &
N 6115 | 1005 1004 1047 1019 1030 1010
Nunw | 6115 | 1005 1004 1047 1019 1030 1010
sig
Urban 55.4 56.2 47.7 45.6 64.3 59.8 59.0
Rural | 44.6 | 4338 41.0

Total 100%
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Current occupation:

Base: Total target population

Total Count
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European Fund (

for the Balkans BI EPAGI

https://biepag.eu The Balkans in Europe Policy Advisory Group (BiIEPAG) is a joint initiative of the European Fund for the Balkans (EFB) and Centre for the
Southeast European Studies of the University of Graz (CSEES) promoting the European integration of the Western Balkans and the consolidation of democratic,
open countries in the region. BIEPAG is grounded in the values of respect for human dignity, freedom, democracy, equality, the rule of law and respect for human
rights, including the rights of persons belonging to minorities. It adheres to values that are common to a society in which pluralism, non-discrimination, tolerance,
justice, solidarity and equality between women and men prevail.

It is composed of prominent policy researchers from the region and wider Europe with demonstrable comprehension of the Western Balkans and the processes
shaping the region. Current members are: Florian Bieber, Matteo Bonomi, Dimitar Bechev, Srdan Cviji¢, Marika Djolai, Milica Delevi¢, Vedran Dzihi¢, Donika
Emini, Dejan Jovi¢, Marko Kmezi¢, Jovana Marovi¢, Srdan Majstorovic¢, Milan Ni¢, Zoran Nechev, Tena Prelec, Corina Stratulat, Nicolaos Tzifakis, Alida Vracic,
Gjergi Vurmo, Jelena Vasiljevi¢, Natasha Wunsch.

www.balkanfund.org The European Fund for the Balkans is a joint initiative of the Erste Foundation, Robert Bosch Foundation and King Baudouin Foundation
that envisions and facilitates initiatives strengthening democracy, fostering European integration and affirming the role of the Western Balkans in addressing
Europe’s challenges. Its strategy is focused on three overarching areas — fostering democratisation, enhancing regional cooperation and boosting EU Integration.

The EFB supports the process of affirming the efficacy of EU enlargement policy across the Western Balkans, improving regional cooperation amongst civil
society organisations based on solidarity and demand-driven dialogue. It provides means and platforms for informed and empowered citizens to take action
demanding accountable institutions and democracy. The focus is on continuous reforms of the policies and practices of the Western Balkans countries on their
way to EU accession.

Contact: ALEKSANDRA TOMANIC, Executive Director, aleksandra.tomanic@balkanfund.org

www.suedosteuropa.uni-graz.at The Centre for Southeast European Studies was set up in November 2008 following the establishment of Southeast Europe
as a strategic priority at the University of Graz in 2000. The Centre is an interdisciplinary and cross-faculty institution for research and education, with the goal to
provide space for the rich teaching and research activities at the university on and with Southeast Europe and to promote interdisciplinary collaboration.

The Centre also aims to provide information and documentation and to be a point of contact for media and public interested in Southeast Europe, in terms
of political, legal, economic and cultural developments. An interdisciplinary team of lawyers, historians, and political scientists has contributed to research on
Southeast Europe, through articles, monographs and other publications. The centre regularly organizes international conferences and workshops to promote
cutting edge research on Southeast Europe.

Contact: UNIV.PROF. DR. FLORIAN BIEBER, Professor of Southeast European Studies, florian.bieber@uni-graz.at




